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Dear Readers,

Well, what a time we've had since the last month’s edition of The islandchief. It's been more than a roller-coaster ride, it 
has felt more like one of those cutting-edge rollercoasters that throw and twist you upside down, inside out, 
up-and-down. The only difference between ‘how the pandemic has hit the visitor economy’ and ‘a rollercoaster’ is that 
with the rollercoaster you expect at the end of the ride (having been scared witless) to come off smiling and laughing.

The Maldives has recorded a steep decline in tourist arrivals in May 2021, compared to arrivals during the previous four 
months. Statistics released by the Tourism Ministry show 64,616 tourists visited Maldives in May, with average daily 
arrivals hovering at 2,086.

In this month’s edition, we have Ismail Nasheed, Resort Manager at JOALI Maldives sharing with us what inspired him to 
join the tourism industry, its challenges, and insights of the JOALI brand’s success and approach to hospitality. He even 
talks about his exciting life as a freediver (pg. 12).

We also have a special recipe for you by talented Maldivian Sous Chef of Four Seasons Kuda Huraa, Ahmed Kishan 
Fahmee, in the Bon Appétit column on page 22. That's not all; we’ve got some stimulating opinions from the industry 
experts on whether Homestay Tourism would benefit the Maldives Tourism Industry on page 23. Not to mention, the 
regular news updates and a low-down on the latest trendsetters. 

So, make sure you read every page and stay tuned to changes as they happen and rediscover the pleasure of reading. 
Enjoy!

Until next month,
The islandchief Team
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ACROSS THE SKIES

SAUDIA Commences Weekly Flights to Maldives
SAUDIA, the national flag carrier of the 
Kingdom of Saudi Arabia has commenced 
weekly flight operations to the Maldives on 
May 20, 2021.  

The airline will be operating four weekly flights to 
the island nation, informed Velana International 
Airport. Saudi Arabia has recently lifted the travel 
suspension of Saudi citizens to travel abroad, open 
for fully vaccinated individuals, those who have 
recovered from COVID-19 over the last 6 months and 
citizens under 18 years of age. They are also required 
to present a PCR test certificate produced from an 
approved screening centre of the country prior to 
travel.  

Returnees to Saudi Arabia are to stay 
home-quarantined for 7 days and take a PCR test 
after the duration is over.  

Find out more about 
Saudi Arabia’s travel 
guidelines and 
requirements due to 
COVID-19: 

Established in 1945, Saudia is the national airline of 
Saudi Arabia. The airline operates a network of 
domestic and regional services within Saudi Arabia 
and the Middle East as well as Asia, Europe and 
North America from its main base at Jeddah King 

Abdulaziz International Airport.

Previously named Saudi Arabian Airlines, the carrier 
formally joined the SkyTeam alliance on May 29, 2012, 
becoming the alliance's 16th global member and first 
member from the Middle East. Saudi Arabian also 

used the occasion to re-brand, adopting its old 
name of "Saudia".

Saudia has its own cargo division, Saudi Airlines 
Cargo, which services over 20 destinations with a 
dedicated cargo fleet.

SCAN
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Qatar Airways Resumes Flights Between Doha and 
Mykonos
Qatar Airways has resumed regular flights between Doha and Mykonos, marking the beginning of a new travel bubble between Qatar and 
Greece – meaning fully-vaccinated holidaymakers will no longer need to quarantine on arrival. 

The first of the resumed flights, an A320 aircraft, 
touched down on the Greek islands following the 
short flight from Doha. 

Qatar Airways Group Chief Executive, His Excellency 
Akbar Al Baker, stated: “Just under three years since 
we first launched flights between Doha and 
Mykonos and despite the huge impact the pandemic 

has had on leisure travel, this important agreement 
between Qatar and Greece is hopefully the start of a 
strong recovery for leisure travel. 

“Greece is an important market for us and the 
Mykonos route was hugely popular following its 
launch in May 2018. We look forward to a resurgence 
in that popularity over the coming months.” 

Qatar Airways has maintained the route to the Greek 
capital city Athens throughout the pandemic and the 
daily service is currently operated by a Boeing 787 
aircraft. The Mykonos route is serviced by an A320 
aircraft with 12 lie-flat seats in business and 120 
seats in economy. Qatar Airways Holidays offers 
quarantine-free holiday packages to Mykonos, 
starting at QAR 4,410 for three nights and available 
for travel between 14 May and 30 September. 

Qatar Airways recently became the first global airline 
in the world to achieve the prestigious 5-Star 
COVID-19 Airline Safety Rating by international air 
transport rating organisation, Skytrax. This follows 
HIA’s recent success as the first airport in the Middle 
East and Asia to be awarded a Skytrax 5-Star 
COVID-19 Airport Safety Rating. These recognitions 
provide assurance to passengers across the world 
that airline health and safety standards are subject 
to the highest possible standards of professional, 
independent scrutiny and assessment. For full 
details of all the measures that have been 
implemented onboard and in HIA, please visit 
qatarairways.com/safety.

Emirates Showcases Premium Economy Seats for the 
First Time at ATM
The Emirates stand at the ATM offered travel industry visitors from over 60 countries a chance to experience the airline’s signature product 
and recently introduced service enhancements across every cabin class onboard its iconic A380 aircraft, and is a reminder of the elevated 
onboard experiences in store for travellers once they get back to the skies.

The seat boasts an abundant pitch of up to 
40-inches, and visitors trying out Emirates’ premium 
economy seat will also notice its generous width of 
19.5 inches and ability to recline into a comfortable 
cradle position with ample room to stretch out. 

The seats are covered in cream-coloured anti-stain 
leather with automobile inspired stitching details 
and a wood panel finishing similar to Business Class, 
all designed to provide optimal comfort and support 
with 6-way adjustable head-rests, calf-rests and 
foot-rests. Customers will also find other meticulous 
details including easily accessible in-seat charging 
points, a wide dining table and side cocktail table, 
as well as a storage area. 

Emirates further showcased its Boeing 777-300ER 
game-changer First Class fully enclosed private 
suites exhibit, Boeing 777 Business Class seat, the 
newly refreshed A380 OnBoard lounge, along with 
other iconic products such the First Class Shower 
Spa and the latest version of the game-changer 
Economy Class seats. Across both the Emirates A380 
and 777 Game-Changer products, visitors will notice 
new interior finishes and design details featuring 
the Ghaf tree motif, as well as an updated 
champagne colour palette. 

Emirates is the world’s largest international airline, 
flying to 158 destinations in 85 countries. Emirates 
operates 269 aircraft and is the world’s largest 
operator of the Airbus A380 and Boeing 777 family of 
aircraft. The airline’s luxurious amenities, regionally 

inspired gourmet cuisine, award-winning in-flight 
entertainment system – ice – and unmatched 
hospitality provided by its iconic multi-lingual Cabin 
Crew from over 130 nationalities have made Emirates 
one of the world’s most recognized airline brands.
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Komandoo’s All-inclusive 
Offer Allows You to Relax, 
Reset and Simply ‘Be’
The adults-only boutique resort of Komandoo Maldives invites 
travelers to barefoot freedom at the tropical island with a choice of 
all-inclusive plans, free from all worries and schedules of everyday life. 

From the moment you step off the seaplane, 
time can be spent indulging in all that makes a 
perfect holiday whether that’s a second egg 
benedict for breakfast, a refreshing mocktail by 
the infinity pool, or a glass of Champagne on 
the villa terrace (or even in the jacuzzi) before 
heading out for a sunset dolphin cruise. 
Komandoo’s all-inclusive doesn’t skimp on any 
of the essentials for a perfect holiday in the 
Maldives. 

When opting for Komandoo’s all-inclusive, 
guests get to enjoy buffet-style breakfast, lunch 
and dinner at Falhu restaurant. From unlimited 
house-brand bottled water and soft drinks to 
draught beer, coffee and all the house wines 
and house brand spirits, there is no such thing 
as not having enough to drink at Komandoo. 
Even smoothies are included, a generous 50% 
discount applies (with the exception of wines) 
to beverages that are not a part of the 
all-inclusive, and there’s lovely afternoon tea at 
Kandu Bar too. For the times where guests 
simply wish to stay at the haven that is the 
villa, the minibar contents are also included – 
and refilled every day. A demi-bottle of 
Champagne will also be thrown in per villa per 
stay for a special celebration. 

On the activities front, in addition to the 
sunset cruise, the resort invites guests to join 
group snorkelling and windsurfing lessons, 
and keep fit in paradise by using the gym, 
tennis court or go windsurfing and kayaking in 
the lagoon. 

All of the above is included in the All-Inclusive 
Plus Package; if guests would like even more 
activities and items included, such as 
snorkelling equipment, stand-up paddleboard 
use, try-diving, spa treatment, laundry service 
to name but a few, the All-Inclusive Gold 
Package will be perfect.  

Coupling the beauty of the Maldives with the 
charm of a small resort, Komandoo is 
custom-made for romance. Award-winning 
attentiveness and a range of leisure activities 
guarantee a laid-back retreat, perfect for your 
honeymoon, a tranquil romantic escape or a 
getaway with friends. Komandoo is situated in 
the Lhaviyani Atoll, a scenic 40-minute 
seaplane experience from Velana 
International Airport.

Fushifaru Maldives Revamps 
Culinary Experiences
Fushifaru Maldives revamps its culinary offering to its guests through 
embellished dining experiences, increased variety of international 
dishes and exclusive fine-dining menu items and premium ingredients. 

The resort highlights that the passion, 
dedication and teamwork of Executive Chef, 
Kadrianta Sinulingga, and Food & Beverage 
Manager, Ali Sameer, immensely contributed 
to the success of creating refreshing concepts 
and unique dining experiences for guests 
from across the world. 

Fushifaru’s main all-day dining restaurant, 
Korakali, has been redesigned and offers 
regional and international flavours 
throughout breakfast, lunch and dinner. With 
the newly added Vegan Corner, Korakali 
welcomes guests with all dietary 
requirements to sit back and relax whilst 
enjoying incredible food with unparalleled 
views of the Indian Ocean. In the evenings, 
the dinner theme-nights vary, from Arabian 
Night with Arabic Shawarma, to Italian Night 
with homemade pasta and much more. 
Guests can savour these meals with the 
resort’s Wine Menu containing over 110 labels 
of the world’s best wines. 

Fushifaru’s fine-dining outlet, Raakani, named 
after the Spider Conch Shell, exudes elegance 
and exquisite ‘surf and turf’ cuisine, with 
premium ingredients. Guests can sit back and 
unwind with the subtle use of local materials 
such as palm-thatched dining platforms with 
panoramic views of the crystal-clear seas and 
white beaches of Lhaviyani Atoll. The outlet 
serves à la carte lunch and dinner are served, 

along with special nights including live music 
such as Lobster Night and BBQ Night. Guests can 
also enjoy an interactive Teppanyaki experience 
here, with homemade sushi and Wagyu beef. 

Signature cocktails, such as the Maldivian 
Daiquiri, are complemented by the best sunset 
views on the island whilst lounging by the pool 
at Fanihandhi Bar. Guests can have a light lunch 
from the snack menu, or grab some homemade 
ice cream at the Ice Cream Bar. In the evenings, 
guests can enjoy quality entertainment such as 
Live Music, Cocktail Show, Disco and Boduberu. 

The resort further has plans to launch their 
brand-new outlet, Thundi, very soon. The outlet 
will serve healthy salads, smoothies, fresh fruits 
and manual brew coffee during the day. 
Additionally, a range of light snacks, including 
Halal and Vegetarian dishes, can be served 
straight to the privacy of the Villa, 24 hours of 
the day, with In-Villa Dining. 

On the far North East border of Lhaviyani Atoll, 
sits the exquisite little island of Fushifaru 
Maldives, only a 35-minute breath-taking 
seaplane flight away from Velana International 
Airport. Nestled between a national Marine 
Protected Area and three of the Maldives’ most 
iconic dive sites, Fushifaru Maldives is a 
boutique and intimate resort with an endless 
promise of adventure, excitement, discovery and 
serenity all in one diverse landscape.
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This marks the 12th property to the portfolio of HPL 
Hotel & Resorts, a hospitality management company 
operated and wholly-owned by Hotel Properties 
Limited, a Singapore main-board listed company. The 
hotel brands managed by HPL Hotels & Resorts include 
Concorde Hotels, Hard Rock Hotels, The Boutique 
Collection and Gili Lankanfushi Maldives. 

Kanuhura Maldives marks the parent company – HPL’s 
seventh property in the Maldives. The other properties 
are Four Seasons Resort at Kuda Huraa and Landaa 
Giraavaru; Gili Lankanfushi Maldives, Six Senses Laamu, 
InterContinental Maldives Maamunagau Resort and 
Holiday Inn Resort Kandooma.  

Encompassing three private islands — two deserted 
neighbouring islands and Kanuhura itself — the 
sublime island resort is the ultimate luxury retreat for 
free-spirited adventurers. Discover a new realm of 
bohemian elegance surrounded by tropical gardens and 
bordered by stretches of pristine beaches that fade into 
scintillating tropical waters; where alluring private 
islands provide the perfect hideaway for wild-hearted 
world travellers. The definition of utopia, Kanuhura 
balances laid-back barefoot luxury with natural 
sophistication, complemented by the mesmerizing 
beauty of the Maldives.

HPL Hotels & Resorts Takes Over the 
Management of Kanuhura Maldives
Kanuhura Maldives has announced the property will be managed by HPL Resorts & Hotels 
effective from May 4, 2021.  

OZEN Reserve Bolifushi Introduces 'The OZEN Reserve', 
a Spectacular Three-bedroom Extravaganza
OZEN Reserve Bolifushi recently launched The OZEN 
Reserve – an ideal getaway for families and friends 
travelling together. Tucked into a lush tropical garden, this 
three-bedroom RESERVE ensures maximum privacy and a 
true sense of solitude and offers front-row seats to the 
spectacular Maldivian sunsets. 

“With the introduction of The OZEN Reserve, our guests 
now have even more choices of exquisite accommodations 
to enjoy their stay at Bolifushi island. At the RESERVE, 
guests enjoy signature RESERVETM Experience benefits 
such as Dine-in Service, a Dedicated ‘Rolls Royce’ Buggy, 
and a Personal Hiyani (Butler) available 24/7 for true 
exclusivity and relaxation.” says Luisa Lalli, the General 
Manager of OZEN Reserve Bolifushi. 

A Haven of Tranquillity by The Beach 

At the OZEN Reserve, a 600 sqm sprawling space is home to 
two floors outfitted with three bedrooms, a living room, 
dining space, and an outdoor veranda. A refreshing L- 
shaped private pool with rainforest green tiles and shaded 
outdoor seating is perfect for a relaxed family time. This 
abundant sanctuary accommodates up to six guests, with a 
maximum of six adults and a maximum of four children. 

The ground floor features an opulent master suite with a 
sensuous air-conditioned bathroom, a marble bathtub, 
marble double vanity, rain shower, and walk-in wardrobe. 
Floor-to-ceiling windows opening to stunning beach views 
add to the charm. Close by is the cheerful kids' room with 
twin beds and a comfy seating area. The elegantly 
furnished oceanfront living room comes with a dining 
space, where guests can enjoy complimentary dining 
service in the comfort of their island home. 

Walk up an elegant wooden staircase to the first floor with 

a private bedroom and a large study cum billiards room – 
all overlooking the aquamarine lagoon. Chic living areas, 
plush amenities, coffee and tea making facilities, and a 
maxi bar replenished daily with wines, beers, spirits, 
beverages, and snacks to delight guests. 

Refined Elegance 

Surrounded by a gorgeous natural reef and turquoise 
waters, OZEN Reserve Bolifushi exudes elegance, style, and 
timeless sophistication. From fabulous overwater villas with 
slides to exotic fine dining and ice skating by the beach, 
every experience is tastefully crafted to indulge leisure 
travellers with an unforgettable getaway. 

The resort offers 14 iconic Reserves in 4 categories: Sunset 

IN A NUTSHELL

Earth Pool Reserve, Private Ocean Reserve with Slide, 
Royal Reserve, and the newest addition, The OZEN 
Reserve. As well as 75 private villas across 4 categories: 
Earth Pool Villa, Sunrise Earth Pool Pavilion, Ocean Pool 
Suite, and Ocean Pool Suites with Slide – and 1 
magnificent villa, the Royal Reserve. 

The OZEN Collection is an Uber-Lux, hospitality brand that 
offers ultimate privacy blended with Refined Elegance, for 
blissfully immersive holidays in pristine, Indian Ocean 
locations. OZEN Life Maadhoo, the first resort under this 
brand, opened in July 2016. The OZEN Collection’s success 
story continues in the Maldives with the addition of OZEN 
Reserve Bolifushi, launched in December 2020. OZEN 
Retreat Tangalle take the brand to the south coast of Sri 
Lanka and is scheduled to be launched in 2023.



7    VOL 59   |   June 2021  |  www.islandchief.com      

IN A NUTSHELL

Buyout Offer at Three Private Island Resorts in the 
Maldives
With exclusivity taking on a whole new meaning, settle for nothing less than a complete buyout for your next trip to the Maldives. 

Three resorts are unveiling packages that let guests 
utilize all facilities and access all rooms in a 
once-in-a-lifetime island takeover deal. Choose from 
W Maldives, Sheraton Maldives Full Moon Resort & 
Spa or The Westin Maldives Miriandhoo Resort for an 
adventure packed, family or wellness-focussed 
escape. Accessible by speedboat or seaplane from 
Velana International Airport, Malé, each resort is 
located on their own private island with an 
uninterrupted view of the Indian Ocean. 

The bespoke buyout experience is exclusively crafted 
for travellers looking for elevated privacy, 
exceptionality, and personalized service and 
amenities. From dinner by the beach with live music 
to fireworks displays, a sunset cruise, a luxurious 
massage accompanied by nothing but the sound of 
the ocean, and even an open-air movie night, guests 
are catered to their every whim. 

A Bold, Unscripted, Luxury Experience at W Maldives 
Located in North Ari Atoll, W Maldives is a luxury 
private island resort, setting the stage to fuel guests’ 
lust for life. The five-star resort is available for 
complete island buyout, allowing a group total use of 
the 77 private Escapes (Villas) located both, on the 
beach and overwater – each with its own plunge pool 
and sundeck, six creative gourmet dining venues and 
lounge bars, overwater treatment rooms of AWAY ® 
Spa, and the world beneath the waves at DOWN 
UNDER with reef sharks, in the best house reef of the 
Maldives for a quintessential escape. 

Inclusions:
• Island buyout of all 77 Escapes 
• Daily breakfast at KITCHEN Restaurant 
• Accommodation for up to 150 guests 
• Select non-motorized watersports activities 

Rate: 
• Rate starts from USD 199,000 per night (excluding 

tax and service charge)
• Minimum stay of three nights 

Break Away at Sheraton Maldives Full Moon Resort & 
Spa 
Located in North Malé Atoll on the private 
Furanafushi Island, Sheraton Maldives Full Moon 

Resort & Spa plays tribute to the island’s opulent and 
lush vegetation. The island is a haven, a hideout, 
enriched by private nooks, enchanting views, and 
manicured gardens. Easily accessible by a 15-minute 
scenic speedboat journey from Velana International 
Airport in Malé, the resort is a preferred choice by 
those who favour convenient travel. On the island, 
guests will have access to all 176 guest rooms as well 
as Jalsaa, the resort’s private indoor and outdoor 
venue; complete with a private garden and outdoor 
pool – most ideal for hosting of cocktail receptions 
or private dinners. 

Inclusions: 
• Expert planning by a dedicated team 
• Accommodation for up to 352 guests 
• Unlimited use of Jalsaa, a multi-faceted private 

venue 
• Daily USD 150 dining credit per person 
• 20% off on spa services at Shine Spa for Sheraton 
• Complimentary speedboat transfers from/to 

Velana International Airport 
• Daily buffet breakfast at Feast 

Rate:
• Rate starts from USD 130,000 per night (excluding 

tax and service charge) 
• Minimum stay of three nights 

A Heavenly Island Buyout at The Westin Maldives 
Miriandhoo Resort 
Nestled on a beautiful coral island of Baa Atoll, a 
designated UNESCO 
Biosphere Reserve site, 
guests of The Westin 
Maldives Miriandhoo 
Resort can experience a 
tranquil wellness escape 
with uninterrupted ocean 
and pristine turquoise 
lagoon views. As part of 
the buyout package, the 
resort invites guests to 
emerge, deepen their 
breath, nourish and calm 
their senses, and 
remember what it is like to 
delight in the rising sun. 

One can prepare to embrace the goodness of nature, 
nutrition, mindfulness, yoga, functional movement 
and much more, through various wellness activities 
available for all ages, moods and fitness levels. 

Inclusions:
• 41 beach and 29 overwater villas, including 

two-bedroom villa and residence 
• Daily breakfast, lunch and dinner at Island Kitchen 
• Daily two hours of sunset cocktail/snacks at 

Sunset Bar 
• Unlimited watersports activities (motorized 

activities and diving not included) 
• One combined excursion, per person, per stay 
• One 45-minute spa treatment at the Heavenly Spa, 

per person, per stay 
• Daily group wellness activity at the Westin 

WorkOut 
• Return seaplane or domestic transfers 
• Save 20% on additional motorized watersports, 

diving, destination dining, sandbank picnics, spa 
etc. 

Rate: 
• Rate starts from USD 360,000 (excluding tax and 

service charge) 
• Minimum stay of three nights 

Marriott Bonvoy members can also enjoy a variety of 
benefits across resort facilities like food and 
beverage as well as spa savings. For more 
information, please visit www.marriott.com

Sheraton Maldives Full Moon Resort & Spa The Westin Maldives Miriandhoo Resort

W Maldives
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Soneva Welcomes the Maldives Surf Season with Release 
of New Documentary, SALT
Filmed over several months at different atolls, the film delves into the culture and history of surfing in the Maldives archipelago.   

The stunning island featuring 120 luxurious 
overwater villas, beach villas and 
two-bedroom Grand Residence, has 
announced the extension of their free 
quarantine offer for guests found positive 
with COVID-19 before their departure. 

Soneva, the award-winning resorts operator, is 
welcoming the start of the new surf season in the 
Maldives with the launch of a short 15-minute 
documentary titled SALT: The Story of Maldivian Wave 
Riders. 

For this island nation, surrounded by the Indian Ocean, 
surfing has always been a way of life, long before 
modern surf boards landed on its shores. SALT traces 
the captivating story of Maldivian surf, from the 
makeshift planks and boards once used to ride the 
waves, to the arrival of Tony Hinde Hussein in the 1980s, 
considered the ‘father of Maldivian surfing’, to the next 
generation of Maldivian surfers today. Along the way, it 
meets surfing communities across a number of 
Maldivian islands and the pioneering individuals who 
are driving the local surf scene.   

The surf season in the Maldives’ Northern Atolls 
peaks between May and September each year. 
Soneva runs the world’s first 100% Sustainable Surf 
Programme from Soneva Fushi in the Baa Atoll and 
Soneva Jani in the Noonu Atoll. With the nearest surf 
breaks just a short speedboat ride from each of the 
resorts, the programme caters to surfers of all levels 
and abilities, from absolute beginners learning the 
basics in the shallow waters of the lagoon, to 
seasoned surfers looking for the best secret breaks. 
Guests are encouraged to leave their equipment at 
home: the programme provides full use of Soneva’s 
eco-friendly equipment, including surfboards made 
from recycled materials, rash vests made from 
discarded ocean plastics, and ocean-friendly 
sunscreens. Many of the items in the surf shop are 
also available for retail.  

Surfers who want to explore the Indian Ocean’s best surf 
spots can also charter a live-aboard, Soneva Surfari, on 
Soneva in Aqua, Soneva’s luxurious 23 metre, 
two-bedroom yacht. Departing from both Soneva Fushi 
and Soneva Jani, all voyages on Soneva in Aqua are 
completely bespoke, with itineraries tailored to guests’ 
exact needs, from a one-night cruise to an adventure 
around the best surf breaks in the Baa, Noonu and 
Goidhoo Atolls.   

All three of the nearest atolls have an abundance of surf 
spots, with nearly all directions of swell. Led by 
experienced surf guides, the Soneva in Aqua crew can 
cruise to the hidden breaks and secret beaches of the 
Baa and Noonu Atolls, or explore Goidhoo, one of the 
Maldives’ best known surf destinations. At Goidhoo, the 
left and right breaks wrap around the reef at the 
entrance to the lagoon, lasting as long as 70 metres with 
the right swell direction. During their voyage, guests can 
also snorkel in sheltered spots, or explore the seas using 
the on-board paddleboards or kayaks.   

As a base for an unforgettable surf holiday, Soneva in 
Aqua features the same level of luxurious comfort and 
hospitality as Soneva’s resorts on land. After a session in 
the surf, guests can relax in the outdoor Jacuzzi, soak in 
the glass-bottomed spa tub or enjoy a massage from the 
resident spa and yoga therapist. A personal sous chef 
will prepare delicious meals on board, while a Barefoot 
Butler is on hand to attend to every need.      

SALT was directed by Alicia 
Warner. It can be viewed on 
Soneva’s Youtube channel: 

Flex Your Trip in the Maldives with 30% Off at Six Senses 
Laamu

Six Senses Laamu offers discounted rates for guests 
to flex their summer in the Maldives for stays until 
September 30, 2021. The summer getaway offer 
includes 30 percent savings on rates and domestic 
flights to Six Senses Laamu, complimentary dining 
and pampering at Six Senses Spa. Guests can 
further book in advance for additional benefits.  

Inclusions: 
• 30 percent off our Best Available Rates 
• 30 percent off domestic round-trip Malé-Laamu 

flights 
• Additional savings of 10 percent with 30 days 

advance booking 

• Daily buffet breakfast 
• Unlimited WiFi 
• Half board upgrades
• A 30-minute Six Senses Spa Signature Massage 

To book and for more information about the offer, 
visit: https://www.sixsenses.com/en/resorts/-
laamu/offers/six-senses-summer-flex 

Just an inter-island flight south from Velana 

International Airport and a short speedboat ride 
brings you to a place of unique, untouched and 
simple beauty. 97 water and beachfront villas are 
constructed of sustainable materials and spread 
around the palm-fringed island paradise. Take a 
stroll on the Maldives’ largest overwater amenities 
facility, which includes two restaurants, a wine 
cellar, the resort’s signature bar, the dive center, an 
ice-cream parlor and retail boutique. 

SCAN
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MOVERS & SHAKERS 

Coetzer Deysel Appointed General Manager of 
InterContinental® Maldives Maamunagau Resort

Coetzer Deysel brings with him over 17 years’ 
experience in hospitality across leading luxury 
brands such as Anantara Resorts, The Westin, W 
Hotels, naked Retreats and Le Meridien in stunning 
resort destinations such as Mauritius, Maldives, 
Thailand, China and South Africa. 

In his most recent role as General Manager Coetzer 
was instrumental in launching the first Anantara 
resort in Mauritius and delivering innovative guest 
experiences at Anantara Iko Mauritius Resort & 
Villas.  

Joseph Della Gatta, Cluster General Manager 
(Maldives) said, “We are delighted to welcome 
Coetzer back to the Maldives as General Manager 
of InterContinental Maldives Maamunagau Resort. I 
am confident that Coetzer’s strong leadership 
skills and commercial acumen with his passion for 
curating unique guest experiences will build on 
InterContinental Maldives’ positioning as a brand 

synonymous with seamless service and refined 
hospitality.”  

The InterContinental Maldives Maamunagau Resort 
is an exclusive destination getaway offering a 
unique opportunity for those looking to unwind 
and reconnect in an enviable island setting where 
exclusive privileges go hand-in-hand with the 
personal touch of our signature service at 
InterContinental Hotels & Resorts’ first and only 
all-Club InterContinental resort. Located 35 
minutes by seaplane from the Velana International 
Airport, the InterContinental Maldives Maamunagau 
Resort is an award-winning island escape offering 
beach, lagoon and overwater accommodation, 
curated dining and wellness experiences, an 
extensive kids club along with a myriad of 
recreational adventures for families and couples 
alike.

In his new role, Coetzer will be responsible for driving the resort’s strategic and commercial growth, overseeing operational excellence and 
will continue to elevate the luxury positioning of IHG’s flagship property in the Maldives.

STO Aifaanu Building, 4th Floor Block A, Boduthakurufaanu Magu, 20026, Male’, Maldives 

Tel: +960 331 3881  /  +960 777 6541 /  +960 737 0036 /  sales@fuelmaldives.net / www.fuelmaldives.com

R E L I A B L E  F U E L  D E L I V E R Y  A N Y W H E R E  I N  T H E  M A L D I V E S  
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MOVERS & SHAKERS 

Kanuhura Maldives Appoints John Allanson as 
General Manager

With a hospitality career spanning over 
three decades, John has mostly filled 
managerial positions at various properties 
in the Vietnam and UK before moving to 
the Maldivian shores in 2012. 

Prior to his new appointment, John held 
the position of General Manager at 
Outrigger Konotta in the Maldives. Most 
recently, Kanuhura Maldives has been 
moved under the management of HPL 
Hotels & Resorts. Becoming the 12th 
property added to its portfolio, Kanuhura 
Maldives also was marked as the overall 
7th Maldivian property to be managed by 
the hospitality company.

Sharing his thoughts on the new 
appointment, John said, “As the custodian 
of this little piece of paradise Kanuhura 
Maldives, and on behalf of the team, I am 
excited and look forward to welcoming 
you to our shores. Leaving your footprints 

on our beach will be the fondest holiday 
impressions and special moments that last a 
long time.” 

Kanuhura is nestled in the idyllic Maldives 
and lies 150 km north of the capital Malé, in 
Lhaviyani Atoll. An island 1400 metres in 
length and 350 metres wide, Kanuhura 
Maldives is an untouched, unfettered 
paradise, where each moment can be 
described as a “timeless castaway chic 
experience” for travellers seeking laid-back 
island living. Every footstep is a discovery, 
whether you’re exploring Kanuhura or its two 
neighbouring islands, Jehunuhura and 
Masleggihuraa.

Following the management change of Kanuhura Maldives, the luxury resort has announced the appointment of John Allanson as its new 
General Manager. 

Kihaa Maldives Appoints Mohamed Zaheen as Director 
of Sales

Starting off his career as a Guest Relations 
Officer at Olhuveli Beach Resort, Zaheen 
has since filled managerial positions at 
Soneva Fushi, Dusit International and 
Loama Resort Maldives (now closed). Not 
at all new to Kihaa Maldives, he also held 
the position of Sales Manager at the 
resort. Prior to his new appointment, 
Zaheen worked at Angsana Velavaru 
Maldives as Sales Manager.  

Holding expertise in the areas of 
reservation, revenue, sales, rooms 
division, and hospitality management, the 
resort notes that Zaheen will be a great 
asset to Kihaa in boosting its revenue. 

Kihaa Maldives by Coral Island Resorts is 
located in the beautiful Baa Atoll, on the 
edge of UNESCO world heritage site of 
Hanifaru Bay, famous for incredible manta 
ray aggregations. The resort features 124 
villas luxury villas, combining 

Mohamed Zaheen brings 13 years of experience in the hospitality industry, 
having worked several luxury properties in the Maldives.

contemporary and classic features such as 
elegant furniture, romantic four-poster beds, 
and exotic rattan lounge seats. Kihaa’s villas 
and suites provide a home away from home. 
With state-of-the-art amenities and 
beautiful finishes that blend into the natural 
paradise environment of the island. 

Just a 20-minute domestic transfer from 
Velana International Airport, your holiday 
experience starts with a journey soaring 
over the famous Maldives Atoll, where upon 
arrival its team will greet you with warm 
smiles, and cold drinks.
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Source: Maldives Tourism Updates 27th May 2021 / Ministry of Tourism

Recovering Markets
According to the Maldives’ Ministry of Tourism’s statistics on the Maldives 
Tourism Updates 27th May 2021 report:

Tourist arrivals to the Maldives, though slowed down during the month of May 
2021 with the additional restrictive measures implemented to curb the COVID-19 
situation in the country, is increasing gradually. Data as of 26th May shows that 
market rebounding continues with strong positive growth rates in 2021 
compared with the same period of 2019 and 2020. In 2021 as of May 26th, while 
the Central/Eastern Europe and South Asia regions have made full recovery and 
performed above pre-COVID levels, Africa, Europe, and the Americas are also 
showing signs of recovery. 

Major markets to the Maldives such as Russia and India, which are among the 
top 10 markets over the years, are seen as star performers, making a strong 
come back and recording growth rates of triple and double digits respectively 
in 2021, compared with the period in review for 2019. With the increased 
connectivity, some markets from the Central/Eastern Europe emerge and make 
it to the top ten list, while some markets from South Asia, Africa, Americas and 
the Middle East also made full recovery and performed above pre-COVID levels.

Markets
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EVENTS & AWARDS

Travel Connection Maldives Recognized as Best Travel 
Agency in Maldives

Travel Connection Maldives has been crowned as the Best 
Luxury Travel Agency in Maldives at the Luxury Lifestyle Awards 
2021.

The Luxury Lifestyle Awards is a global award selecting, 
recognizing, celebrating, and promoting organization, focusing 
on the best and most luxurious goods and services all over the 
world. The selection process evaluates more than 10,000 goods 
and services in 400 categories from 60 countries.

Founded in 2008 by Mohammed Mirsaad, Travel Connection 
Maldives (TCM), has strived to serve in the best possible fashion 
to both, their customers and their partners alike, since their 
inception. Profoundly specialized in numerous holidaying 
getaways, the team at TCM has carved a niche of their own with 
their relentless efforts to provide the best of memories to their 
customers in all segments of travels.

From luxury holidays, honeymoons, wedding getaways, family 
and friends’ holidays, diving excursions, surfing to cruising in 
the exquisite Maldives – they have it all. TCM has also been 
ardently collaborating and participating in some of the 
renowned travel trade fairs of the world and has established a 
name for themselves in the Maldives travel and tourism 
industry.
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EVENTS & AWARDS

Maldives Hosts Joint Webinar with Expedia 
Targeting the United States Market

Visit Maldives hosted a joint webinar with 
Expedia for the Travel Agent Affiliate 
Program (TAAP) targeting the United States 
(US) market. The B2B webinar provided 
the latest destination updates, 
information on products and experiences, 
and promoted the Maldives as a ‘safe 
haven’ for the travelers. The ultimate 
objective was to deliver the latest 
destination information to the travel 
trade, as well as to maintain the 
momentum of arrivals from the US market 
and achieve pre-pandemic arrival figures.  

The 45-minute webinar session educated 
the agents on Maldives as a popular and 
safe tourist destination to ensure that the 
agents can promote the correct strategy 
and messaging for their clients. Over 390 
agents registered for this event.  

The presentation focused on individual 
products and experiences in the Maldives 
with a focus on the unique geography of 
the destination and the safety provided 
by the natural socially-distanced 
scattered islands and the 

one-island-one-resort concept. The 
presentation also showcased experiences 
unique to the destination such as 
underwater spas and restaurants.  

Furthermore, information regarding the 
COVID-19 situation in Maldives, entry 
requirements as well as the latest travel 
guidelines were presented during the 
webinar. It was highlighted that the 
Maldives achieved ‘Safe Travel Stamp’ in 
2020 from the World Travel and Tourism 
Council (WTTC) and Velana International 
Airport Health Accreditation as a 
recognition of the stringent measures in 
place. Details on local initiatives such as 
the Maldives Border Miles program was 
briefly discussed, as well as the latest ‘I’m 
Vaccinated’ campaign initiated by the 
Ministry of Tourism and Visit Maldives. 
Further details on the vaccination drive in 
Maldives such as the objective to make 
Maldives the destination with the first fully 
vaccinated tourism industry, vaccinated 
figures, and future plans were shared.  

The webinar was concluded with a Q&A 
session where participants voiced various 
queries. These included questions 
regarding the ‘I’m Vaccinated’ campaign, 
PCR testing, entry requirements for 
vaccinated tourists, and vaccination status 
of resort staff.
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NEW OPENINGS

Kuda Villingili Resort Maldives Opens in June 2021

Located in North Malé Atoll, Kuda Villingili Resort 
encapsulates timeless elegance with close proximity 
to one of the world’s ten best surfing spots, 
‘Chickens’. 

Built in an Asian eclectic style, the resort’s design is 
further enriched by traditional Maldivian arts and 
fabrics. Kuda Villingili Resort Maldives boasts a 
150-meter pool and a variety of accommodations to 

meet the needs of a diversified audience: couples, 
solo travelers, families, and groups. 

Conceived by architect Sappey of the Maldivian firm 
GX Associates in collaboration with interior designer 
Gaurang Khemka of the Singapore-based URBNarc, 
the island was designed and inspired by the 
sprawling nature of the Maldives. The 95 spacious 
villas (59 beach villas and 36 water villas) offer 
panoramic views of the pristine surrounding ocean, 
allowing for the natural sounds of the sea to awaken 
the senses. 

Celebrating international diversity throughout the 
resort’s outstanding gourmet offering. The resort 
offers the choice of three diverse dining venues, sure 
to appeal to everyone’s taste buds. The Restaurant - 
the resort’s signature dining restaurant - boasts and 
idyllic beachfront view, serving the freshest, 
handcrafted food for breakfast and dinner, in an 
exclusive, classy ambience. The Restaurant features 
three varying dining menus; Fire, Earth and Ocean.  

The Hawkers is an upscale three-stall food market 
with a bar and three distinct restaurants, Spice, East 
and Med, that serve mouth-watering Indian-Arabic, 
Thai-Japanese and Italian-Mediterranean fusion 
street food via open kitchens. Dishes are served in 
sharing fashion, to invite diners to share them with 
friends and family, echoing the Resort’s concept of 
connection and togetherness. A special mention also 
goes to the resort’s cosy Cigar Lounge, where guests 
can unwind with a good book, the finest whiskies 
and cognacs, and a premium cigar.

A South American take on the classic beach menu is 
available at The Beach Club, together with an 
extended list of refreshing frozen cocktails and rosé 
wines. Overlooking the Maldivian sunset, the Beach 
Club hosts daily live DJ sets that provide the ultimate 
soundscape for an unforgettable vacation. 

The spa at Kuda Villingili promises a holistic 
experience of utter relaxation. Guests can unwind 

Maldives’ latest, most-anticipated resort opening, the five-star Kuda Villingili Resort Maldives welcomes their first guests on June 6, 2021. 

with nothing but the sound of waves around them in 
its 8 oceanfront spa villas through a range of 
therapeutic practices. In these suspended slices of 
paradise, experienced therapists will treat guests in 
the utmost privacy and seclusion, using only organic 
and plant-based products by VOYA. 

Furthermore, the property offers a restorative leisure 
through gym exercise, yoga and recreation activities 
that are good for the soul. Additional activities 
include snorkeling/scuba excursions, Kayaking, 
wakeboarding, jet skiing, windsurfing and surfing as 
well various on-land activities. 

Kuda Villingili Resort Maldives is located just a 
30-minute speedboat ride away from Velana 
International Airport (MLE). Speedboat is the most 
convenient, comfortable, safe, and hassle-free 
transfer to the resort.

For more information 
and bookings, visit: 
www.kudavillingili.com
Or scan: SCAN

Beach Villa with Pool
The Hawkers - An upscale three-stall food market

The resort’s 150-metre pool

Water Villas - Aerial View

Recreation at Kuda Villingili Maldives

Sky Haven

Water Villa with Pool

The Beach Club - Serving a South American take on the 
classic beach menu
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Subgrade Works of Faresmaathodaa Airport Runway 
Completed
The Maldives Transport and Contracting 
Company Plc (MTCC), the country’s longest 
serving public company, recently revealed that 
all subgrade work on Gaafu Dhaalu Atoll’s 
Faresmaathodaa Airport runway and turning 
pad has been complete, six months after the 
project-handover.

According to the MTCC, the scope of the project 
includes; construction of a 1200-metre runway, 
taxiway, apron and service roads with all 
operational facilities. The project is worth 
MVR144.8 million (USD9.4 million) and is 
expected to be complete by the end of this 
year, 2021. 

The Maldives’ Ministry of National Planning, 
Housing and Infrastructure awarded the 
construction contract to MTCC in November 
2020 for the development of Faresmaathodaa 
Airport.  

Originally initiated under the administration of 
former president Abdulla Yameen, reclamation 
works of Faresmaathodaa Airport was 
announced in 2018 with the appointment of 
Gulf Cobla Tennssor Maldives for the task.

IN THE NEWS

Speaking to the media, Shaaz Waleed, Managing 
Director of Resort Life Travel stated his hopes for 
the full cooperation of the industry, working 
together to overcome these challenging times due 
to COVID-19 and announced his commitment to 
increase and add new flights to the Maldives this 
summer. 

The CIS Market had been ranked behind India for 
most tourist arrivals to the Maldives since February 
2021. However, with the temporary suspension of 
tourist visas for South Asian nationalities, the CIS 
market has positioned itself as top market to 
Maldives. Increased flights are expected to bring in 
more tourists from the CIS region compensating for 
the loss in Indian tourists. Resort Life Travel played 
a key role in increasing the number of arrivals to the 
Maldives after its borders reopened on July 15, 2020.   

With years of experience in the Maldivian tourism 
industry, Resort Life Travel works to expand their 
workstations in Ukraine and India, along with the 
Maldives Head Office. The company strives to 
provide their regional partners with effective and 
efficient service, with their portfolio spanning across 
all major hotel brands of the Maldives, ensuring 
their holiday makers to enjoy the true colors and 
beauty of Maldives.  

Resort Life Travel to Bring in New Flights this July
Resort Life Travel, one of the leading tour operators in the Maldives announced their commitment to bring in new flights to the Maldives in 
July 2021. 





IN THE NEWS

Ministry of Tourism Meets with City and Atoll Council 
Mayors and Presidents

On May 18, 2021, the Ministry of Tourism held a 
virtual meeting with the recently appointed 18 Atoll 
Council Presidents and 4 City Mayors to introduce 
the new community-based Tourism Diversification 
and Localization project.  

The Minister of Tourism Hon. Dr. Abdulla Mausoom 
highlighted that the Ministry will be working closely 
with, and providing continuous support, to the 

The tool is available through the websites of both 
organizations and will provide information on; 
COVID-19 Indicators including infection rates, 
positivity rates, and vaccination roll out by 
destination/country; Air Travel Regulations, 
including test and quarantine requirements, 
provided by IATA’s Timatic solution; and Destination 
Measures, including general health and safety 
requirements such as use of masks, transit through 
a country, curfew, or regulations related to 
restaurants and attractions, provided by national 
tourism organizations.

The Destination Tracker will fulfil a key need by 
providing clarity on COVID-19 measures affecting 
tourism. The situation for travelers is complex with 
UNWTO data showing that one in three destinations 
remains closed to tourists. Moreover, restrictions 
and in-country measures are continuously being 
revised. Governments can use the Destination 
Tracker to post COVID-19 travel information so that 
potential travelers will know what to expect at their 
destination. Travel stakeholders including 
Destination Management Organizations (DMOs) and 
travel agencies, will be able to obtain the latest 
destination information, enabling travelers to make 
informed decisions when borders reopen and travel 
resumes. The organisations inform that 
development of the Tracker framework is now 

UNWTO and IATA Collaborate on Destination Tracker to 
Restore Confidence in Travel
The UNWTO-IATA (World Tourism Organization Destination - International Air Transport Association) Tracker is a new free online tool for 
governments to provide information on COVID-19 requirements for travel and the measures in place at the destination.

complete. Up-to-date information on COVID-19 
indicators and air travel regulations is available and 
systematically updated. Destination information is 
being progressively uploaded, expanded and 
updated with official sources as the COVID-19 
situation evolves.

The UNWTO-IATA Destination Tracker builds on the 
existing partnership between the two parties. In 

councils in order to promote community-based 
tourism across the islands and to ensure that its 
benefits are received by the island community 
directly. This will include practical support to 
councils, and strategizing on allocating tourism 
zones in the Land Use Plan.  

Following the Minister’s speech, participants were 
provided with details of legislative amendments 

brought to the tourism and decentralization laws. 
Council-level actions to be initiated across the 
islands and plans on collaborative work to be 
initiated between the ministry and councils were 
further discussed. Council members further 
highlighted their outlook on the future of tourism on 
the islands. Assuring his support, the Minister 
expressed high hopes of seeing more and promising 
local tourism hubs coming up in various regions of 
the country.  

Despite the domination of high-end resorts in the 
Maldives, the Ministry of Tourism has been pushing 
for the development of local tourism over the years 
with guesthouses having been permitted for 
operations in 2009.

The Minister of Tourism, Hon. Dr. Abdulla Mausoom 
acknowledged the support of Atoll and City Councils 
who participated in the meeting and stated via 
Twitter: “Inspired. Appreciate the enthusiasm shown 
by the City Council Mayors and Atoll Council 
Presidents towards community-based tourism 
development in Maldives. Together we can. Insha 
Allah we will.”

October 2020, UNWTO and IATA signed a 
Memorandum of Understanding to work together to 
restore confidence in international air travel. The 
agreement will also see the two agencies partner to 
foster innovation to drive the restart of tourism, 
promote greater public-private collaboration in the 
field of aviation and the tourism sector in general, 
and advance progress already made towards 
achieving greater sustainability and resilience.
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Maldives – UAE 'Travel Bubble' Expected to Launch in July

During a press conference at the Arabian Travel 
Market (ATM) held in Dubai, The Ambassador of the 
Maldives to the UAE, Her Excellency Aminath 

The 30-min special episode showcases the variety of 
unique experiences available in the Maldives while 
shedding light on some of the key figures of the 
Maldivian tourism industry. Richard Quest and the 
crew of ‘Quest’s World of Wonder’ were supported 
by Visit Maldives during their filming.  

Quest’s World of Wonder is a popular TV show 
premiering on CNN international where news anchor 
Richard Quest travels to landmark locations around 
the world, explores popular tourist destinations and 
meets with locals in order to provide an insight into 
the region’s heritage and culture.

The episode begins with Richard Quest arriving at 
Kurumba, the very first resort that opened in the 
Maldives. Here, he meets with founder Mohamed 
Umar Maniku who speaks about the vision for the 
resort nearly 50 years ago and the challenges faced. 
Quest then meets with the former president of the 
Maldives and current Speaker of Parliament Hon. 
Mohamed Nasheed who made headlines throughout 
the world during his presidency for his 
environmental protection policies and awareness. 
Next, Quest boards a sea plane and arrives in the 
remote island resort of Reethi Beach where he 
embarks on a fishing expedition with Resort 
Manager Denise Schmidt and her husband Ali Amir. 
The adventure concludes with Quest meeting “the 

Quest’s World of Wonder Features the Maldives
The Maldives has been featured in the latest episode of Quest’s World of Wonder, showcasing CNN anchor and correspondent Richard Quest 
arriving in Maldives to explore the secrets of the island paradise. 

Maldives and the United Arab Emirates (UAE) announces to commence a ‘travel bubble’, enabling fully vaccinated guests to travel between 
the countries with ease.

Godfather of Maldivian diving”, Hussain Rasheed, 
aka Sendi, the first PADI course director in the 
country. Sendi takes Quest snorkelling while sharing 
his belief that only through a snorkelling mask can 
one truly begin to appreciate the beauty of marine 
life and how it ties to the DNA of the Maldives.  

Previously, Visit Maldives carried out a promotional 
campaign with CNN in 2020, where the destination 
was promoted via “5 reasons to Insta love Maldives” 

vignette and a video showcasing the luxury offerings 
of the destination, followed by the launch of “30 
seconds of calm Maldives”, which showcased the 
serenity of the destination. Prominently, the 
destination has been featured on the CNN weather 
watch which substantially reaches a large audience 
across the globe. The main objective of this 
campaign is to promote Maldives as a “safe haven” 
and highlighting the importance of protecting the 
delicate environment of the country. 

SCAN

IN THE NEWS

Shabeena, indicated that discussions are ongoing 
between the governments of both countries to finalize 
the launching date and to proceed accordingly. 

According to the Ambassador, this will allow 
travelers who have received the full dosage of 
any World Health Organization-approved 
vaccine will be allowed to travel between the 
countries without having to show a negative 
PCR test result. 

Speaking on the strategic plans and revival of 
Maldives tourism at ATM, Managing Director of 
Maldives Marketing & PR Corporation (MMPRC), 
Thoyyib Mohamed highlighted updates of 
health and safety measures and the “I’m 
Vaccinated” campaign which aims to vaccinate 
all tourism industry employees. Currently, over 
50% of the hospitality workers have received 
the second dose of COVID-19 vaccine. The 
Managing Director further highlighted the ‘3V’ 
initiative, which is set to kick off as soon as the 
entire Maldivian population completes the first 
and second dose of vaccination.  
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B O N  A P P É T I T

Ahmed Kishan Fahmee was 
born in Addu City, Maldives. 
He started off his career 
right in Four Seasons Kuda 
Huraa where he first joined 
as a steward and where he 
took part in the government 
accredited Technical and 
Vocational Education and 
Training (TVET) 
Apprenticeship Program 
organised by Four Seasons 
Resorts Maldives. This has 
equipped enthusiastic 
Maldivian youngsters with 
the expertise required to 
excel in the industry since 
2001. 

The love affair with the 
culinary world began after 
graduation from the 

Apprenticeship program. Chef Kishan had the opportunity to work in other Four Seasons properties around 
Asia and explore the variety of Asian cuisines during his time at Four Seasons Singapore and Four Seasons 
Bangkok. Later on, he heeded the call of the U.S.A. where he learnt the legendary art of Texan barbecue while 
working at Four Seasons Houston. Back to his native Maldives, he began ‘digging deeper’ into the local 
cuisine secrets. He spearheaded the kitchen of Four Seasons Explorer, the liveaboard catamaran, and while 
sailing among Baa, Raa, Ari and North Male atolls, his culinary imagination was ignited by the hidden 
treasures of the Maldivian cuisine he re-discovered. Chef Kishan is now Sous Chef at Four Seasons Kuda 
Huraa, the place where it all began in 2002.  

“Being a Maldivian, I always feel proud to promote my culture and roots. This dish is 
inspired by the meals of our fishermen community - simple yet flavourful. As one of the 
few Maldivian Chefs working at a luxury resort, I feel it’s my responsibility to keep 
inspiring the younger generations of this island country to be the part of the culinary 
world, encourage them to compete with the best international chefs while staying true 
to our Maldivian roots.”

  
  

 

 
 

 

 

Courtesy of 
Sous Chef Ahmed Kishan Fahmee
Four Seasons Resort Maldives at Kuda Huraa

This dish has become the signature dish of Kandu Grill, the grill restaurant at Four Seasons Kuda Huraa. 
Combining traditional local ingredients with an innovative presentation and a Maldivian twist, Chef Kishan 
has pulled off an interesting Maldivian treat for our guests’ eyes and taste buds. 

Serves 4 

INGREDIENTS: 
20 (peeled) shrimps, fresh desiccated coconut 100g, breadcrumbs 80g, flour 40 g, curry leaf 30g, onion 50 g, 
garlic 40g, Maldivian chilli 20g, cumin powder 20g, chili powder 20g, lime juice 60ml, mango 50g, tomatoes 
40g, red chili 1pc, coriander leaves 5g, egg yolk 30g, Dijon mustard 3g, fresh mint 10 g, olive oil 90ml, oil for 
frying, black pepper, salt to taste.  

METHOD: 
For the Maldivian Sauce  
Onion, Garlic, Curry Leaves, Lime Juice, Olive Oil, Chili powder, Cumin Powder, Salt to season. 
Put all the ingredients into a blender and blend until you reach a dense, thick texture.  

For the Mango Salsa  
 Cut the mango, tomatoes, onion, red chili into small dices. Chop the garlic, coriander and add to the 

mixture. Mix well, season with lime juice, salt and pepper. 
 
For the Mint Aioli 
 Garlic clove, Salt, Black Pepper, Egg Yolk, Dijon Mustard, Olive Oil, Fresh Mint, Lemon Juice. 
 Smash up the garlic with 1 teaspoon of salt in a pestle and mortar (or use the end of a rolling pin in a 

metal bowl). Place the egg yolk and mustard in a bowl and whisk together, then start to add gradually the 
olive oil. Once you have blended in a quarter of the olive oil, you can start to add the rest in a larger 
quantity. When the mixture thickens, add lemon juice.  

 When all the olive oil has gone in, add the fresh mint, season to taste with salt, pepper and a bit more 
lemon juice, if needed. 

 
For the Coconut Shrimp 
 Peeled shrimps, desiccated coconut, egg, breadcrumb, flour, salt, pepper. 
 Clean the shrimps and season with salt and pepper. Make a mix of desiccated coconut and flour, dust the 

shrimps with flour first, then dip into the egg mixture and finally coat with the coconut flour mix (repeat 
this twice for every shrimp). 

 Pour oil into heavy bottom pan over high heat. Deep fry the coconut shrimps till golden brown.  
 For plating, place some rock salt on the plate to hold the coconut shell, add the fried Coconut shrimps in 

the coconut shell, serve with Maldivian sauce, Mint Aioli and Mango salsa.   

Coconut Shrimp with Maldivian 
Sauce, Mint aioli and Mango Salsa

QUALITY PRINTING.

DELIVERED FAST.
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Frankly Speaking
Do you believe that Homestay Tourism would benefit the Maldives Tourism Industry and support it in terms of growth? Or would it pose a challenge for small and medium 
tourism sectors, most of whom have barely survived during the initial pandemic with the stimulus packages, loans and moratoriums?

The most pragmatic reasons that people choose homestays are 
because they are 50% cheaper, there are no extra costs and they can 
avoid taxes. Food is mostly included; hence, they do not spend money 
eating outside.

Home-stayers generally fall into two groups; one, is students attending 
university education which we do not have in the Maldives. The other, is 
travellers such as backpackers – or in the case of Maldives, in the 
future, perhaps long-stay illegal workers on a tourist visa running 
illegal business in the islands and destroying local MSMEs.

Philippines, Thailand, and Indonesia, face challenges in small islands 
that need protection from cultural and environmental degradation 
associated with backpacker-tourism. By accommodating a foreign man 
for a long stay alone with mothers and children at family homes in 
Maldives while the men are working in a faraway resort invite cultural, 
social, religious, and family problem. 

It makes more sense to adopt a system where those empty rooms at 
homes of the local islands are utilized to accommodate the resort 
employee’s family. Let the resort employees bring their families with 
children to study in the nearby islands so after work they can spend 
time with the families. This creates a better local economy, healthier 
children and families, and the retention of local resort employees for a 
longer duration.

In my opinion, the Maldives Tourism Industry is not ready for Homestay Tourism. Our society is 
not educated for such an idea which may cause negative impact on our rising industry and 
can easily be considered as a downgrade. 

On the other hand, we have a very different culture from rest of the world and even though we 
welcome tourist with open arms to our country, we still struggle to accept them to our guest 
houses in local islands. Due to cultural differences, the way some tourists dress and their 
behavior is a common issue in Maldivian society. As most joint families living under the same 
roof tend to have many conflicts within them, homestays cannot be considered as viable.

Diversification of the Tourism Industry, from up market resorts to guest 
houses to homestays, will definitely help. It will open the industry to 
another market segment and allow ordinary folks to earn from the 
larger industry. I do have some reservations about the fact that such a 
move can offer easier access from the unhealthy side of travellers 
going directly to the homes of ordinary folks. Therefore, there must be 
comprehensive awareness programmes to accompany such a move.

Finally, as had happened with the guest house segment, it’s another 
class of travellers who'll travel to the homestay offers. It’s NOT a 
zero-sum game, the whole industry can grow and diversify from such a 
move.

Yoosuf Riffath 
Founder and Executive Chairman - 
Capital Group of Companies
President - Association of Travel Agents (ATA)
President - American Society of Travel Agent 
(ASTA) for Maldives

Nimad Ibrahim
Executive Member - Guesthouse Association of Maldives (GAM)
Managing Director - Plumeria Maldives

It will destroy the existing guest house segment and will unbalance the industry. The very concept of 3S (Sun, Sea, Sand) in the 
Maldives will be devalued and our culture will be badly infected. Also, there will be no security for both, the tourists and the locals. 
We need to focus on the growth and nurturing of the existing guest house segment. Little has been done to place the guest house 
segment in the market and tons of work need to be done on clarification of existing facilities and strengthening the policies for a 
sustainable and profitable business. After all, these are 100% local investments and it is a must for any government to support it 
without any discrimination.

Instead of downgrading something which requires die-hard, effective measures to implement its survival needs, the best way forward 
will be to develop, introduce, facilitate and educate locals on tourism-related areas supporting macro businesses.

Shaaz Waleed
Founder & Managing Director 
Resort Life Travel

We are not ready for homestay tourism. 
First, we need to educate the public about 
tourism, training them in communication 
skills, friendly behavior, services and more, 
prior to introducing new segments.

Ahmed Zubair Adam
Director - Blue Horizon
Executive Member - SME & Entrepreneurs 
Federation of Maldives (SEF-M)

Homestay is a very cheap form of tourism. Unless we come up 
with a fixed rate for all inbound tourists to the Maldives, the 
tourist could go and stay in a home stay instead of a guest 
house as they are looking for cheap way to stay. Remember the 
number of beds far exceed the number of tourists travelling to 
the Maldives and prices spiraling down is bad for the 
government (tax), for banks (loan repayment capacity), for 
labour (cannot increase salary) and of course, for the owners 
(less profit or loss).
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