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Dear Readers,
 
2020 has been an unprecedented time for all of us. Early this year, we had 
to take some drastic decisions on what we brought to our readers. We 
had to transform our content in order to support our friends in the 
industry with any publicity we could muster — because we saw how 
hard-hit the tourism landscape was when COVID-19 struck. We saw the 
disparaged looks on some of our friends and family-members' faces 
when they had to cancel their business travels and vacation plans 
because borders were closed. For some, it wasn't even about going on 
holiday, but rather the desperate need to reconnect with loved ones they 
hadn't seen in a long time. The global pandemic has forced us all to press 
the reset button, and in that reset, nothing would delight us more than 
for you, our readers, to know that we see you.
 
We saw your need for inspiration because we needed it too, especially as 
we all grappled with the new reality in an active COVID-19 era. We also 
saw the need for a new wave of positive messaging that allowed us to 
dream again.
 
Also, Maldives with its ever-growing destination profile, boasts countless 
locations for adventure, luxury travel, dining and so much more. From 
business insiders to foodie reviews, off-map features to getaway steals, 
we look forward in continuing to promote our vibrant offerings to the 
global traveller, and our tourism as a source for what's happening next.
 
In our December issue, we take you on a journey with The Hawks Pvt Ltd, 
one of the leading fuel suppliers in the Maldives, where we had an 
enlightening conversation with a few members of the company in this 
Exclusive Group Interview (p. 12). Don’t forget to also check out this 
month’s feature of “A Day in the Life of…” with Aminath Sazra (Shazu),
Ms. Friday at the luxury-redefining Gili Lankanfushi Maldives (p. 10).
 
And finally, for the festive season, we've handpicked a few resort 
offerings sure to sparkle your holidays (p. 10). While normalcy is still quite 
elusive, we are inevitably beginning to embrace this alternative reality we 
now live in. Considering this, to see travel make a slow but steady 
recovery proves that wanderlust remains to be one of the most intrinsic 
needs of humanity. And this for us, is the silver lining. 

Love and Light!
The islandchief Team 
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ACROSS THE SKIES

Top 10 Markets - After Opening Border
15th July 2020 - 25th November 2020

Market  Arrivals Share (%)  Rank

Russia 14,885 22.0  01

India  7,652  11.3  02

United Kingdom  5,035  7.5  03

U.S.A 5,027 7.4 04

United Arab Emirates 4,319 6.4 05

Germany 3,523 5.2 06

Ukraine 2,534 3.8 07

Spain 2,013 3.0 08

France 2,009 3.0 09

Brazil 1,927 2.9 10
Updates on the COVID-19 Situation in the Maldives - Vol 08 - 26th November 2020 - Ministry of Tourism - Republic of Maldives
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ACROSS THE SKIES

MALDIVES CONNECTED TO THE WORLD
October 2020, November 2020, December 2020
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Updates on the COVID-19 Situation in the Maldives - Vol 08 - 26th November 2020 - Ministry of Tourism - Republic of Maldives
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NEW OPENINGS

Park Hyatt Maldives Hadahaa Announces Reopening in 
February 2021
Situated in the heart of one of the largest natural atolls in the world, the resort is a barefoot luxury hideaway and one of the best Maldives 
luxury hotels.

The property was recently accorded Maldives’ 
Leading Resort 2020 at the annual World Travel 
Awards. This is the third consecutive win for the 
hotel after having won it in 2018, 2019 and now 2020. 

Hadahaa is secluded, away from the teeming atolls 
of the North, surrounded by a powdery white beach, 
cooling waters and a 360° healthy house reef where 
snorkelling and scuba diving are steps from each 
villa.   

This luxury resort offers authentic Maldivian culture 
and an environment which includes 51 luxury villas- 
designed and built with guests’ utmost privacy and 
comfort in mind.  A contemporary setting with a 
casual ambience, worldwide and regionally inspired 

dishes are prepared for a memorable culinary 
journey, while the spa offers holistic wellness 
experiences and fitness classes.  

Park Hyatt Maldives Hadahaa will also be 
introducing its luxurious Presidential Villa featuring 
well-appointed three bedrooms and a private 
freshwater plunge pool with a cabana that 
overlooks the vast Indian Ocean, suitable for a 
family or a small group of up to six adults.  

Special re-opening nightly starting rates at Park 
Hyatt Maldives from February 1, 2020 onward starts 
at USD 480 per couple, inclusive of daily breakfast. 
For reservations and more information about Park 
Hyatt Maldives Hadahaa, please visit 

www.parkhyattmaldives.com   

Guided by its purpose of care, Hyatt’s multi-layered 
Global Care and Cleanliness Commitment further 
enhances its operational guidance and resources 
around colleagues and guest safety and peace of 
mind. 

For more information on Hyatt’s commitment: 

SCAN
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A Delightful Festive Season at One&Only Reethi Rah, 
Maldives

IN A NUTSHELL

Westin Maldives Miriandhoo Presents Curated Experiences 
This Festive Season
Beautifully situated on the UNESCO 
Biosphere Reserve in Baa Atoll, Westin 
Maldives Miriandhoo Resort promises an 
incomparable setting this festive season. 

One&Only Reethi Rah has announced an array of special events and 
activities for all ages this festive season from the middle of 
December through New Year.

Guests are invited to ring-in the new year with a 
rejuvenating wellness escape and reboot for a 
healthier lifestyle in paradise. The tropical paradise 
has introduced The Countdown to 2021 Package, 
which is inclusive of daily breakfast and dinner at 
selected restaurants, including the Gala Dinner on 
Christmas Eve and New Year's Eve, as well as a Festive 
Brunch on Christmas Day and New Year's Day. The 
package additionally includes a complimentary 
60-minute couples spa treatment per stay, daily 
one-hour wellness sessions, access to the Westin 
Family Kids Club and the WestinWORKOUT Fitness 
Studio.

Designed by award-winning architects PEIA 
Association, the property features 70 villas, 29 water 
villas and 41 suites, some with private pools. All 
accommodations have private decks and far-reaching 
ocean views. The resort also boasts the luxury 
Heavenly Spa by Westin built overwater with a glass 
floor to enhance the sense of calm brought by water. 
Additionally, with a choice of four unique outlets - 

The Pearl, Island Kitchen, Hawker and Sunset Bar - 
guests can relish in a delightful range of cuisines 
during their stay.  

Every aspect of the Westin experience has been 
designed with travellers’ well-being in mind, 

ensuring the perfect getaway for guests. 
Through innovative, signature products and 
programmes combined with instinctive, personal 
service and intuitive design, Westin delivers on each 
guest’s every need, driving unmatched guest loyalty 
and industry-leading performance.

Christmas celebrations will kick-off with 
the timeless Christmas Tree Lighting 
ceremony marking the official start of the 
festive celebrations. The days following will 
include wine tastings, cocktail 
masterclasses, gingerbread house 
decorating competitions, treasure hunts 
and the much-anticipated arrival of Santa 
Claus. The Ultimate Christmas Eve 
celebration takes place at Reethi 
Restaurant, followed by the resort's elegant 
Christmas Champagne Brunch Rah Bar.

For families that want to get active 
together, there will be a host of seasonal 
sports activities; from the Beach Bonanza 
featuring water polo and ten-pin bowling 
on the sand, to the engaging and 
competitive Family Fitness Challenge. The 
annual Reethi Rah Open is a great time 
for guests to show off their tennis skills, 
while the United Foosball Championship 
will see a life-size foosball table set up on 
the FIFA approved football field. Other 
activities include an island marathon, 

family cooking classes and a teen Glow 
Party at One Tribe. For those seeking 
relaxation, a daily schedule of wellness 
activities hosted by One&Only Spa will be 
provided, or guests can revitalise with 
targeted, restorative spa treatments from 
the resort’s team of expert therapists.

On December 31, a gala dinner will ring in 
the New Year with an 11-piece band, 
impressive displays in the sky and a feast 
paired with flowing wines and 
Champagnes. New Year’s Day Brunch will 
be the perfect toast to new beginnings, 
and the following days feature more 
experiences for all, including sandbank 
yoga, sunset sessions, cocktail 
masterclasses and jazz lunches at 
Fanditha.

One&Only Reethi Rah, the ultra-luxury 
resort in the Maldives offers unrivalled 
levels of seclusion, space, style and 
personalised exploration. Approximately 35 
kilometres west of Velana International 
Airport, the resort is set on one of the 
largest private islands in North Malé Atoll. 
With 122 exclusive and immersive private 
villas, guests can choose from private 
beach villas discreetly positioned amongst 
lush greenery, or water villas floating above 
the protected waters of the lagoon both 
enveloped in unadulterated luxury. An 
array of Maldivian and international cuisine 
and beverages are served in an exciting 
curation of dining, bar and lounge options, 
including eight incredible restaurants. 
Additionally, guests can achieve complete 
balance at the One&Only Spa through 
progressive spa therapies, as well as 
personalised fitness.

SCAN
To view 
festive 
brochure: 
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IN A NUTSHELL

Pink Festivity Returns this December at Hard Rock Hotel 
Maldives

Hard Rock Hotel Maldives is ready to rock ‘n’ roll this December with 
an array of music-themed festive activities being offered throughout 
the holiday season. 

After a successful inaugural campaign 
in 2019, Pink Festivity is back as a 
signature annual event, where the 
resort decks its halls with rose-colored 
decorations, accessories, and 
beverages. Guests are invited to Hard 
Rock Hotel Maldives dressed “pretty in 
pink” to complement the theme.  

The festivities kick off on December 21 
with an intimate tree lighting ceremony 

where guests, including the little rock 
stars, are invited to light the Christmas 
Tree accompanied by delicious 
Christmas cookies, fruit punch, and 
heart-warming mulled wine for adult 
rockers. On December 22, guests will take 
to the beach with live band 
performances and a beach barbecue 
with an exciting lineup of activities, 
including an art class by the pool, a live 
DJ, and pool games for those who want 

to chill and hangout with the band. Hard 
Rock Hotel Maldives will also host a 
signature beach volleyball game at 
sunset. On December 31, Hard Rock 
rings in the New Year with all things 
pink, where a sumptuous feast at 
Sessions tickles the tastebuds, and 
everything from gin and cocktails, to 
champagne and beer, are all served in 
shades of pink. Live entertainment, 
including a performance by the resident 
DJ ensues by the beach with the Pink 
After Party featuring the Maldivian local 
band The Wood.  

Tolga Unan, General Manager of Hard 
Rock Hotel Maldives stated: “We’ve 
created a lineup of fun events full of 
good vibe to enjoy this new tradition at 
Hard Rock Hotel Maldives. The festivities 
are designed with the utmost care and 
incorporate a great deal of local flair for 
the holidays by utilising local products, 
local bands and entertainers to show 

our care to our community.”   

Hard Rock's SAFE + SOUND programme 
implemented at Hard Rock Hotel 
Maldives ensures that guests can enjoy 
their Pink Festivity experience in a safe 
and sanitary environment. Hard Rock 
International partnered with 
world-renowned public health and 
safety organisations like EcoSure, an 
Ecolab Division, and NSF International, 
formerly known as the National 
Sanitation Foundation, to ensure its 
properties are SAFE + SOUND, meeting 
the highest standards of safety, 
sanitation, food handling and employee 
training. The enhanced SAFE + SOUND 
safety protocol includes, but is not 
limited to procedures such as a 
state-of-the-art, non-intrusive thermal 
temperature screening process before 
entering, social distancing measures 
and protective mask requirements for 
all team members.  

M. Beenaafushi, Muranga Magu, 20330, K. Male’, Rep of Maldives Tel: +960 3312978, 3337833 Fax; +960 3332877
PALM TREE MARINE PVT LTD

www.palmtree.com.mv facebook.com/PalmTreeMarinePvtLtd/ +960 7860233

AUTHORISED DISTRIBUTOR

PROFFESIONAL TOOLS
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IN A NUTSHELL

A DAY IN THE LIFE OF…

Festive Celebrations Redesigned at LUX* North Malé 
Atoll Resort and Villas
Celebrate life this festive season at LUX* 
North Malé Atoll Resort & Villas with its 
carefully curated schedule of sparkling 
celebrations and unique experiences. 

Unique highlights of LUX* North Malé Atoll’s glittering 
festive programme include a spectacular Cinema Paradiso 
experience on the beach, world-renowned gala dinners, 
expert signature workshops including Mixology classes 
and Café LUX* latte art classes. Adding extra frosting on 
top, guests can enjoy live music and all-round good vibes 
at the LUX* Beach Party taking place at Coconut Beach 
during the festive celebrations.  

Carefully crafted gastronomic journeys on the agenda 
include TEX MEX night in Peruvian-Japanese signature 
restaurant INTI, the ultimate Seafood BBQ Beach Rouge 
Party and the New Year’s Eve Gala Dinner, set to go off 
with a bang. The New Year’s Eve White Party promises to 
amaze, with live music, surprise entertainment and a 
stunning location to create unforgettable New Year’s 
memories.  

Guests will have the run of the spectacular six-hectare 
island with 67 one- and two-bedroom Beach and 
Overwater Villas as well as two of the three-bedroom 
LUX* Retreats located on the beach and overwater with a 

private dock. All villas come with their own plunge pool 
and sundeck inspired by the tropical concept of 
indoor-outdoor living.  

A statement by LUX* North Malé Atoll read: “LUX* North 
Malé Atoll is a brand that cares about its guests’ 
experiences as well as doing its part for nature and the 
environment. In the theme of the festive spirit, why not 
build a greater connection with nature while supporting 

the Olive Ridley project and adopt an Olive Ridley sea 
turtle. Always keeping marine conservation close to 
heart, the resort has a variety of marine life that call the 
island home. The Olive Ridley sea turtles frequently visit 
the island each year to lay their eggs on its shores. This 
holiday season, not only will you help protect this 
endangered species, but also guarantees that you will 
leave the beautiful island with a full heart and endless 
memories to share with your loved ones.” 

AMINATH SAZRA (Shazu), Ms. Friday
Gili Lankanfushi Maldives

In her role as Ms. Friday at the luxury-redefining Gili Lankanfushi Maldives, Shazu will show you the way around the island 
while making your stay as memorable as possible. Day or night and no matter what the request, your trusted host of Mr. and 
Ms. Fridays are there to help with anything from organising dining experiences and excursions to setting up a bed under the 
stars, and even keeping the little ones entertained. Shazu has nine years’ experience working in different resorts in the 
Maldives including Four Seasons Kuda Huraa, Jumeirah Vittaveli and Baros Maldives where she was appointed as a Villa Host. 

06:30 - I wake up and start by planning my schedule for the day. Having a written plan allows me to structure my day.
07:30 -  Breakfast and enjoying a cup of coffee.
08:00 - Check e-mails and prepare for the operations department meeting.
08:30 - Attend and facilitate morning briefing.
09:00 - Meet my guests during breakfast and finalise their plans for the day. Organize any activities they prefer to experience.
11:00 - Prepare for the pre-arrival meeting by going through the guests’ correspondence or special requests for the next three days’ arrivals.
12:15 -  Attend and conduct the pre-arrival meeting with our team of Mr. Fridays.
13:00 -  Lunch and daily call with my mom.
14:00 -  Meet and escort guests to their activities depending on their timing. Ensure that all requests are met.
15:00 -  Finalize the front office ‘Arrivals & Departures’ report for the next day.
16:00 - Tea time with the team in Gililicious our canteen where we connect with other department hosts.
16:30 -  Run and workout.
18:00 - Back to the office for any last-minute requests and updates.
19:00 -  Meet my guests during sunset cocktail and dinner to fulfill any requests, and wish them good night.
21:30 -  Prepare for next day
22:30 -  Time for self-development and learn new skills through online learning. 
 Some amazing courses out there related to hospitality, 
 new languages or listening to audiobooks
23:30 -  Off to bed

SCAN

For more 
information on 
Gili Lankanfushi 
Maldives:
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ADOPT COMPLIANCE! - “Vaccinate your Business” 
Preparing for a post-pandemic world with EIFEC.

With the dawn of 2021 just a few weeks ahead and the prospect of effective 

Covid-19 vaccines emerging on the horizon, the Maldivian hospitality industry 

is surely in for a boom. An array of distinguished brands have set up their 

resorts in the Maldives within the past few years and new destinations are 

gearing up to open their doors to holidaymakers everywhere, making our 

resorts prime ground for secluded getaways. 

The geographical features of the country enable its resorts to be the ideal 

destinations for social distancing while indulging in the quintessential Maldivi-

an holiday experience. But the question is, are we armed with the appropriate 

standards of compliance to cater to this inevitable increase in tourist arrivals 

and all that it entails?  

With the reopening of the country’s borders during mid-July, the amount and 

proximity of tourist arrivals have surged over the following months. The “Mal-

dives Border Miles” a tourism loyalty program initiated by Maldives Immigra-

tion, along with joint stakeholders; Ministry of Tourism, Maldives Marketing 

and Public Relations Corporation (MMPRC) and Maldives Airports Company 

Limited (MACL), is the first of its kind and aimed to boost tourism in the 

Maldives, which will further encourage tourists to visit “the sunny side of life” 

in 2021. 

What is 
Compliance? 

Compliance is known as the expertise in dealing 

with situations that are beyond the norm and the 

adaptation to complicated requirements which 

would ultimately prevent or at least minimize 

potential negative outcomes. 

EIFEC, the European Institute for Export Compliance, which is registered at 

the European Union Commission, is the International Standards Organization 

for Compliance. And with the extensive knowledge they possess and the 

capability of their expert working groups, they developed the new Emergency 

International Standards series to assist businesses everywhere, in the wake 

of the Covid-19 pandemic. 

Health Emergency Risk Compliance 
Management System (HER-CMS) 

A compliance management system is set up, 

trainings are conducted and an annual certifica-

tion is issued. The certification is renewed once a 

week after simplified surveillance audits are 

conducted, and displayed publicly at the estab-

lishment. The certificate will have a QR code that 

can be scanned by anyone to confirm its authen-

ticity. 

Why get 
EIFEC 
certified?

An EIFEC certification is a green light for tourists 

wishing to visit a resort but are unsure of said 

resort’s commitment to safety protocols. 

The certificate assures visitors that the resort is adhering to international stan-

dards of compliance and that it is committed to providing said standard, given 

the weekly certification renewals. This safeguards the reputation of the resort, 

offers precautionary measures from legal consequences and gains the trust 

of the global market. 

The application procedure is simple, the implementation process 
is thorough and the legitimacy is transparent. 

Partners of the EIFEC branch in Maldives
Composed of three main allies, the EIFEC branch in Maldives operates along 

with 
- Healthby; the collaboration arm of an international consortium of leading EU 

healthcare institutions, universities and professionals who provide strategic 

advice and project expertise to transform healthcare delivery, education and 

research, and facilitate patient referrals to allow both patients and referring 

physicians from around the world to access care in one of the member hospi-

tals. 

- UNIFEC; a strategic alliance network of leading universities (coordinated by 

EIFEC) which promotes a widespread Compliance culture by embedding an 

integrating at each national level, the relevant best practices as well as opera-

tional procedures, applying a common risk assessment approach and assess-

ing, promoting and establishing the most appropriate academic/Masters 

courses and training sessions. 

- The Maldives National University (MNU); a state-funded university cater-

ing for more than half the tertiary population of Maldives with a mission to 

create, discover, preserve and disseminate knowledge that is necessary to 

enhance the lives and livelihoods of people and is essential for the cultural 

social and economic development of the nation. MNU collaborates with 

EIFEC locally to coordinate and implement compliance for Health Emergency 

Risk Management in an epidemic context.

EIFEC Compliance Officer Training Program, 
4th - 10th November 2020
EIFEC commenced the establishment of compliance standards in the 

Maldives in early November with a week long training program involving the 

Guest House Industry. The training was conducted in association with the 

Ministry of Tourism and with the expertise and assistance of EIFEC’s counter-

parts, the University of Turin (UNITO) and Maldives National University (MNU). 

The training program was the beginning of EIFEC’s continued efforts to assist 

in reviving and maintaining the flow of the tourism industry. 

To “Vaccinate your Business” please visit  healthby.eifec.org 
For more information on EIFEC, please visit our website  eifec.org

For further queries, please contact  9952020 or email  mdv@ecof.eifec.eu

Director General of EIFEC, Charles M. Giacoma

In a nutshell, this 
is an internationally 
recognised standard 
of compliance 
which can be 
implemented by any 
organisation.

“

By Sama Nasheed
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EVENTS & AWARDS

Maldives Becomes the World’s Leading Destination of 2020

The Maldives has received the World’s Leading 
Destination award at the Grand Final of the World 
Travel Awards 2020, which was announced at a virtual 
event held on November 28, 2020. This is the first 
time in history that the island nation has won the 
award, which is also the most distinguished award 
category of the World Travel Awards. The Maldives 
competed in this category with 22 other destinations 
including Dubai, Malaysia, Spain, Mauritius, and Sri 
Lanka.  

The World Travel Awards established in 1993 is the 
most prestigious honours programme in the global 
travel and tourism industry recognised as the 
ultimate hallmark of industry excellence. It serves to 
acknowledge, reward and celebrate excellence across 
all sectors of the global travel and tourism industry. 
According to the Maldives Marketing & PR Corporation 
(MMPRC), the Maldives receiving such an esteemed 
recognition during the most challenging of times 
faced by the tourism industry has never been more 
important.  

Upon receiving the award, Minister of Tourism Hon. 
Dr. Abdulla Mausoom stated: “Maldives winning 
World's Leading Destination award is a strong 
endorsement of the popularity of Maldives amongst 
international tourists. This superb win reflects the 
strong determination and sound policies of H. E. 
President Solih and his administration, strive and 
strides of travel and tourism industry partners and 
employees; targeted #VisitMaldives promotion by 
industry partners and MMPRC and of course the warm 

smile of Maldivians. Congratulations!”  

The Maldives was nominated for 40 categories at the 
Grand Final with 8 nominations in destinations 
category, 53 nominations for 30 categories in Hotels 
and Resorts and 3 nominations for 3 world categories 
competing against world class destinations, with 
several tourist establishments of the Maldives 
winning in these categories. The awards are:  

 World's Leading New Resort 2020: 
 Emerald Maldives Resort & Spa  

 World's Leading Luxury Island Resort 2020: 
 The St. Regis Maldives Vommuli Resort  

 World's Leading Luxury Island Villas 2020: 
 Baros Maldives  

 World's Leading Honeymoon Resort 2020: 
 JA Manafaru  

 World's Leading Water Villa Resort 2020: 
 Four Seasons Resort Maldives at Kuda Huraa  

 World's Leading Seaplane Operator 2020: 
 Trans Maldivian Airway  

 World's Leading Airport Resort 2020: 
 Hulhulé Island Hotel  

Due to the COVID-19 pandemic, the Maldives as a 
whole and the travel and tourism industry faced 

unprecedented levels of disruption. With the lockdown, 
the marketing plans of the government’s national 
tourism body, Visit Maldives, came to a halt and 
campaigns were shifted to digital platforms. The means 
of communication changed, but it paved the way for a 
more effective channel between agents, partners, and 
customers across various key markets.  

Efforts and planning for the reopening of borders were 
made with the contribution of the entire industry, 
where an emphasis was given to the unique 
geographical formation of Maldivian islands and its key 
USP – the one-island-one-resort concept. These 
characteristics make Maldives a relatively safe 
destination and a safe haven for visitors. The rest of 
the world was constantly informed of the safety 
measures and important procedures in place for 
tourists, with the borders reopening on July 15, 2020. 

Several marketing activities and campaigns were 
launched, providing a platform for tourists from 
around the world to rediscover the wonders of 
Maldives. All in all, Visit Maldives has carried out over 
412 various marketing activities in 22 global markets, 
out of which 314 were carried out during the pandemic 
as part of the crisis recovery plan; some of these 
include fairs (online and offline), webinars, FAM trips, 
online roadshows, outdoor campaigns and digital 
media campaigns. Despite the challenges over the 
course of the year, this accomplishment is a 
remarkable testament of the love of tourists from 
around the world, as well as the massive effort and 
continuous contribution made by each and every one 
of the stakeholders, in order to revive and restore the 
industry in Maldives.

Speaking on behalf of Visit Maldives, Managing Director 
Thoyyib Mohamed expressed gratitude and 
appreciation to everyone who voted for the Maldives 
and its tourism industry stakeholders. He stated: “We 
are beyond thrilled to receive the World’s Leading 
Destination award for the first time in the history of 
Maldives. This prestigious award means a lot to 
Maldives, especially as we achieved this during these 
difficult times. Thank you everyone who voted for us. 
And thank you to the travel industry partners for the 
immense work carried out to accomplish this. I would 
like to thank His Excellency President Ibrahim 
Mohamed Solih for the support and close guidance 
especially in the recovery process of the nation and the 
tourism industry.”  

Moreover, the World Travel Awards has reported a 
record number of visitor traffic and engagement from 
public voters, showing that as travel resumes around 
the world and the tourism sector recovers, the appetite 
for travel has never been greater. Tourists are 
constantly seeking the very best tourism products, and 
as the Maldives is now the World’s leading Destination, 
it is a pivotal moment to market the country as one of 
the safest and top travel destinations in the world.  

The Maldives has also won 4 awards in the Indian 
Ocean category at World Travel Awards; Indian Ocean’s 
Leading Beach Destination 2020, Indian Ocean’s 
Leading Cruise Destination 2020, Indian Ocean’s 
Leading Dive Destination 2020, as well as Indian 
Ocean’s Leading Destination 2020 which the country 
has won 12 times within the last 16 years, this year 
being the 13th time.  
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Please tell us a few words about your career at Ooredoo 
Maldives. How did it all begin?
I was 21 when I first got a glimpse of life at Ooredoo (then 
Wataniya Maldives) – while working on a corporate video. 
It was a great introduction of the company, as I was 
fortunate enough to meet and interview some very 
interesting people from across departments. I remember 
being fascinated by the work culture and the drive to 
always reach new heights that I soon realised was a 
common factor for the whole team. I returned for a few 
more projects, and I think I was around so much that they 
decided to let me stay. 

I got the opportunity to join the team about nine years 
ago and I have not looked back. After a short stint in 
marketing, I got the opportunity to lead a newly created 
function created under HR, responsible for Employee 
Engagement & Internal Communications. While it seemed 
like taking a step back from my intended career in 
marketing, this was a unique chance to build something 
from the ground up. It was actually a great experience 

Globally, Ooredoo’s mutual vision across its markets is to 
enrich lives through the power of digital. I think we’ve 

stayed true to this vision since our first day in the Maldives 
– continuing to lead the shift in technology and connecting 

the people here to new opportunities for social and 
economic development.

This month, The islandchief got the chance to 
have an enlightening conversation with Noora, 
the Manager Brand & Marcomms at Ooredoo 
Maldives. An experienced Public Relations 
Manager with a demonstrated history of working 
in the telecommunications industry, Noora 
shares her journey, the vision for Ooredoo 
Maldives, the philosophy behind the brand’s 
focus on women empowerment, and much more. 

that allowed me to dabble in everything from strategy, 
communications, designing, event management and 
more. It was an unforgettable time of my work life that 
taught me a lot of valuable lessons that I will carry with 
me forever.   

My move back to marketing came after a coffee with our 
then CEO – a session he had regularly to chat with team 
members, where it came to his attention that I had a 
background in marketing. As I was feeling ready for a 
new challenge, I took the chance and joined one of the 
most dynamic brand teams in the Maldives. It’s been 
close to five years since then – five very eventful, 
exciting and incredibly fun years. There is always 
something new and fresh to work on, so there are never 
two days that are the same. While it’s not always an easy 
job, genuinely loving the work that we do at Ooredoo & 
seeing first-hand the positive impact we have had on 
people’s lives helps power through the harder days and 
motivates me to do even better.

In this era of digitalisation, how is Ooredoo Maldives 
changing the face of connectivity and technology in the 
Maldives, and how do you get customers to select 
Ooredoo Maldives as their “go-to” brand?
It’s certainly a revolutionary time for the digital world. 
Globally, Ooredoo’s mutual vision across its markets is to 
enrich lives through the power of digital. I think we’ve 
stayed true to this vision since our first day in the 
Maldives – continuing to lead the shift in technology and 
connecting the people here to new opportunities for 
social and economic development. One of our biggest 
priorities is to provide equal access to the benefits of 
digital, which I believe has touched a lot of communities.

This year has further fuelled our sense of responsibility 
towards digital empowerment, with the role of internet 
services in our daily lives growing tenfold due to the 
pandemic. While Ooredoo’s mobile and broadband 
services are available nationwide, we also remain 
mindful that there are gaps in inclusive access to the 
internet and digital resources. Programs such as the 

Digital Literacy Program are aimed at contributing to close 
the gender and age based digital divide, and promotes 
inclusive digital growth that leaves no one behind.

I think it’s this commitment as a partner in their digital 
transformation journey over the past fifteen years, that 
have earned us the trust and support of customers. 
Across islands, the answer to why people choose Ooredoo 
stands clear; the best internet experience; our 
commitment to innovation & the close relationship we 
have with communities.

What is your vision for the Ooredoo Maldives brand, and 
how do you ensure it stands out in the Maldives’ 
marketplace?
I feel very lucky to be one of the local caretakers for the 
Ooredoo brand, one of the top 50 global 
telecommunications brands with a brand value worth 
over USD 3.5 billion. Driven by our successful global 
rebranding programme, continued investment in 
high-speed networks and iconic advertising campaigns 
featuring global brand ambassador Leo Messi and other 
local stars, Ooredoo’s total brand value has grown 
significantly over the years, bringing it closer to becoming 
one of the best-recognised communications brands in the 
world today. 

Our strategy is the same in the Maldives, to build trust in 
our brand by providing our customers and communities 
with life enriching digital solutions that help people to 
achieve more. Because of the dynamic nature of the 
telecom industry, it is essential to ensure that our brand 
remains visible and reaches all corners of the nation. 
Similar to our outlook in providing innovative products 
and services, we equally prioritise innovation in our 
brand building activities, looking for fun new ways to 
connect with our customers. 

While that does make our lives a bit more hectic, it also 
has given our team the opportunity to be one of the most 
active brand teams in the market working on a large 
number of campaigns and events every year – which is a 
whole lot of fun. We also work closely with local partners 
with whom we share mutual values with, to reach the 
right audiences in a manner that is relevant, relatable and 
compelling. 

Earlier this year, Ooredoo Maldives was recognised among 
the Best Places to Work in the Maldives. How has your 
company set the benchmark in order to be recognised as 
such?
I was once asked an interesting question, about why 
Ooredoo’s employees are so loyal to the brand. For me 
the answer is simple, it’s because every single employee 
at Ooredoo feels a strong sense of ownership towards the 
brand. And this does not happen on its own. Ooredoo 
Maldives has one of the strongest Employee Engagement 
programs in place, not just within the market, but at par 
with global top brands. One that is driven by strong HR 
practices & the collective feedback from every single 
member of the Ooredoo Maldives family, which is 
evaluated on an annual basis. 

We have a very distinct culture at work. One that clearly 
conveys the understanding that each individual member 
has an irreplaceable role in our success story, and we are 
all equal partners in driving the company to new heights. 
For instance, one of my favourite things about Ooredoo 
Maldives is that anyone from the team can knock on the 
CEO’s door at any time, without a prior appointment. 
Granted, the queue is very long sometimes, but it also 

makes for a great waiting spot with excellent company. 

To sum it up, I soon realised that drive that I had 
initially admired from the interviewees for the 
corporate video was not unique to them. It’s something 
that is taught from day one to every member of the 
team and encouraged throughout – to challenge 
ourselves to do more and achieve more. Even when 
winning, our competition is with ourselves, and this is 
the driving force behind Ooredoo Maldives’ successes in 
this ever-changing market.

Although the country has seen some progress regarding 
women in the workforce, leadership roles for women in 
the Maldives has always had a rocky history. Please tell 
us some of the challenges you have had to face, and 
how did you overcome them?
It is sad that there are still many challenges for women 
in leadership roles, especially when we know the huge 
gains behind a balanced workforce. Diversity within the 
workplace is no longer viewed a social issue alone, but 
also an economic one. A balanced workforce, especially 
at higher levels also has a proven impact on boosting 
profitability. 

Despite the number of challenges, we still face as 
working women, I believe it’s important to remember 
the immense hard work and sacrifice from our 
predecessors which has allowed us to be here today. 
This has always driven me to try face such challenges 
head on, knowing that it will not simply benefit me, but 
hopefully will have an impact on the young girls of the 
future. 

What is the philosophy behind Ooredoo brand’s focus on 
women’s empowerment? And what other CSR initiatives 
are you involved in?
Gender Equality is one the five Sustainable 
Development Goals which we have prioritised in our 
community engagement efforts. As a digital service 
provider, we know the unprecedented positive impact 
of internet access in empowering women.  Our work 
with GSMA’s Connected Women is aimed at reducing the 
gender based digital divide, with programs such as the 
Digital Literacy Program for the elderly. 

Our Cyber Safety programs are aimed at creating a safe 
space for young people, of which young girls are 
disproportionately at risk for harassment and bullying, 
to ensure that they feel safe online and thus can truly 
benefit from the internet. 

Globally, we observe a concerning gender disparity 
when it comes to participation in the digital sector. This 
poses serious risks – both economically and in ensuring 
that the digital future equally caters to the needs of the 
entire population. We closely work with local and global 
partners to equip young girls and women to be part of 
the digital future, by teaching them digital skills and 
linking them to role models with whose encouragement 
a career in ICT no longer seems so unrelatable. 

This year has been challenging for businesses globally. 
What steps has Ooredoo Maldives been taking on its 
road to recovery?
This year has certainly been full of challenges, some of 
which we are still working to overcome. As a community 
focused company, our biggest priority was to support 
communities and businesses across Maldives to 
navigate through the challenges of the Covid-19 
pandemic, and subsequently, life in the new normal. 

We continued to invest in strengthening our networks to 
cater to the increasing communication needs of people 
and delivering products and services that support and 
empower the digital lifestyles of our customers. I could 
not be prouder of the Ooredoo Maldives team, who have 
shone through in difficult circumstances to ensure that 
our service levels did not waver throughout this crisis. 

At the heart of the pandemic, our entire team was 
working from home, excluding the members of the SOC 
team who were in lockdown at office. We moved our 
contact centres to homes across Maldives, where 
customer care staff had the difficult job of catering to 
customer concerns from their sitting rooms, bedrooms & 
kitchens.  Teams were working around the clock to 
facilitate free data for customers, providing urgent 
solutions to emergency response teams, medical teams 
and more. Product teams worked hard to address 
immediate and future needs that arose due to the 
pandemic, facilitating solutions for online learning, 
working from home, online shopping for essentials and 
making sure that customers stayed connected with 
loved ones, even from afar. Our goal was to enable our 
customers and provide solutions to ease their 
hardships, and we will continue to do the same as we 
move forward.

What opportunities are available at Ooredoo Maldives 
for the youth of society in terms of training and 
employment? 
I think Ooredoo is a great place to work at, especially for 
young people. It’s a great environment to start your 
career at where you are encouraged to think out of the 
box and achieve the extraordinary. The shift from 
academic life to a professional life is often apprehensive 
for many. Ooredoo provides young professionals with 
the opportunity to learn, gives them exciting challenges 
to overcome and makes sure it’s a fun experience 
throughout. 

We also have one of the best talent development 
programs for employees, incorporating on the field 
experience and formalised trainings from local and 
global experts. Youth can also partake in our 
Educational Assistance Scheme which provides higher 
education opportunities while on the job, and was 
recently recognised by UNICEF as one of the best 
initiatives for youth development in South Asia region.

What advice do you have for prospective industry 
colleagues who hope to fill similar roles in the industry?
Don’t be afraid to take on things that seem challenging. I 
think a lot of young people are afraid that they may be 
overcommitting to things that they have not done 
before. But if it’s something you believe you can do and 
you have the drive to pursue till the end, go for it. Even 
those with years of experience are continuously 
learning, so there is nothing wrong with being unsure of 
something. Power through and make it work. Often, the 
true success stories are results of many cycles of failing 
and learning.  Learning how to fail well is an important 
part of succeeding.

Last, but not least, what’s next for Ooredoo Maldives?
There is a lot to look forward for in 2021. The world is 
heading towards a revolutionary new era and Ooredoo 
aims to be at the helm of this transformation in the 
Maldives. This year has accelerated our shift to digital 
and it’s not about to slow down any time soon. While we 
cannot give away too much details, there is definitely a 
lot of excitement in store for our customers!

IN CONVERSATION with 

NOORA ZAHIR
MANAGER BRAND & MARCOMMS, 
OOREDOO Maldives

“ “
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IN THE NEWS

Gulf Craft signs with SAS e Construction for the 
Development of Gulf Lagoon: Dredging, Reclamation & 
Shore Protection
The official signing ceremony of the development of Gulf Lagoon for dredging, reclamation & shore protection works was signed on 
November 12, 2020, by Gulf Craft and SAS e Construction Pvt Ltd at the Gulf Craft Maldives Boatyard. 

The official MOU was signed by the Chairman of Gulf 
Craft, H.E. Mohammed Hussain Alshaali, and the 
Managing Director of SAS e Construction Pvt Ltd, 
Saudulla Ahmed. Following the signing ceremony, a 
press conference was held to provide more details 
on the project. 

According to the Chairman of Gulf Craft, the key 
project of dredging would consist of many 
sub-projects, such as Gulf Craft’s new factory for 
boat building, a marina for seafarers and 
liveaboards, a maritime school for the youth of 
society, as well as a resort to welcome tourists with 
great hospitality. The dredging, reclamation & shore 
protection works with SAS e Construction Pvt Ltd is 
a three-year contract, with reclamation set to be 
completed by 2023.

SAS e Construction is a forward thinking, energetic 
and dynamic construction company which was 
registered on April 14, 2013. Since then, they have 
been expanding with a proven track record in 

successfully delivering a multitude of projects. They 
specialise in infrastructure projects including 
construction of harbors, coastal protection, utility, 
general construction, civil works, resort construction 
and ID works and solutions. 

Gulf Craft has been pioneering yacht- and 
boat-building in the UAE since 1982. With four 
generations of experience and pedigree that 
propelled the shipyard to its international standing, 
Gulf Craft’s growing portfolio features the 
ultra-luxury Majesty Yachts, the adventurous Nomad 
Yachts, and the Oryx Sport Cruisers. In 2000, Gulf 
Craft launched a 100,000 square foot facility 
producing top quality yachts, pleasure boats, and 
rapid transport vessels in the Maldives. The key 
intention of Gulf Craft is to build luxury boats in the 
Gulf Craft Maldives boatyard, to be exported from 
the Maldives to other Asian countries, and also 
supply the local market with the best boats and 
mid-size luxury yachts at the most affordable prices. 

Despite the abrupt country-wide stop in services in 
April 2020 due to the COVID-19 pandemic, Gulf Craft 
announced the continuation of production at both 
its facilities, in the UAE and the Maldives, with all 
necessary precautionary measures taken in terms 
of physical distancing and hygiene requirements 
such as disinfection, tests and daily health checks 
to ensure the safety of employees, visitors and 
contractors.
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H. E. President Ibrahim Mohamed Solih 
officially inaugurated Hoarafushi 
Airport, at a ceremony held on 
November 19, 2020, in Hoarafushi Island 
in Haa Alifu Atoll. He was accompanied 
on his visit to the island by Cabinet 
Ministers, Members of Parliament, and 
senior officials of government offices 
and institutions. 
 
In his speech, President Solih 
highlighted that the establishment of an 
airport in the area has been a 
longstanding aspiration of the residents 
of the region, and that its completion 
marks an important milestone in this 
Administration’s efforts towards 
decentralization. He further noted that 

Hoarafushi Airport Officially Opens

the new airport would play a vital role in 
the development and connectivity of 
Thuraakunu, Uligamu, Molhadhoo, 
Ihavandhoo, Thakandhoo and 
Maarandhoo islands. 
 
During his remarks, President Solih 
expressed gratitude towards MTCC for 
completing the airport development 
project in a short period of time despite 
the ongoing pandemic. He also 
highlighted the efforts of the Ministry of 
Transport and Civil Aviation and the 
Ministry of National Planning, Housing 
and Infrastructure for their involvement 
in the project. Continuing, the President 
said his administration plans to develop 
an airport in close proximity to every 

inhabited island, complemented with a 
comprehensive ferry network between 
them. He said this would allow for better 
movement of persons and goods and 
services. Highlighting on further 
developmental plans, the President 
went on to announce the development 
of Hanimaadhoo Airport – allowing for 
direct international flights – and the 
airport in Addu City.  
 
The ceremony held to officially open the 
airport was attended by the President, 
Parliamentarian for along with senior 
government officials, parliamentarians, 
and officials from MTCC.  
 
The airport development project was 

Hoarafushi Airport, the first airport to be developed in Haa Alifu Atoll, is expected to ease travel for residents of the region.  

Aqua Vita Residencies has been designed in a manner that residents can enjoy the warmth of relaxing in a first-class apartment, all while 
having access to fantastic entertainment and recreational facilities.

IN THE NEWS

contracted to Maldives Transport and 
Contracting Company, MTCC in March 
2019. After its completion National flag 
carrier, Maldivian, successfully conducted 
a test flight to the new airport on 
November 16, 2020 and began scheduled 
flight operations on November 26, 2020. 
 
The scope of the project contracted to 
MTCC included the construction of a 
1,200-metre runway, 8,635 sqmt of apron 
and taxiway, service roads in front of the 
terminal, a 9,473 sqmt parking area, a 
1,718 sqmt fire access road, a fire 
building, a passenger terminal, airport 
security and a beach fence area. The 
overall cost of the project is 
approximately 212 Million Rufiyaa.

The luxury apartment, Aqua Vita 
Residencies, has announced the 
development of the spectacular 
entertainment and recreational area in 
their premises, with construction and 
development work having started in 
November 2020. The development 
progress of Aqua Vita Residencies has 
been extremely efficient and according 
to the company, they strive to develop 
the entertainment facilities with the 
same enthusiasm and energy they had 
in building the property, even amidst 
the global pandemic.

The Unprecedented Entertainment Facilities of 
Aqua Vita Residencies

The entertainment area has been 
designed to include a ground floor 
parking lot with 8 parking slots for 
visitors to park their vehicles before 
entering the facility. It includes a 
fantastic open-air pool where residents 
can swim or simply relax while 
lounging on the pool deck. The 
showers are easily accessible with 
changing rooms and bathrooms, 
separated gender-wise.

The rooftop of the entertainment area, 
promising a picturesque panoramic 

view of Hulhumalé, is specially 
designed for outdoor entertainment 
with benches and a BBQ pit. The fully 
air-conditioned clubhouse is a great 
choice for small gatherings of family 
and friends, while the magnificent 
banquet hall, with a capacity of 100 
pax, provides an excellent venue for 
special functions. It comprises of a 
specially designated pantry area which 
will cater to the needs of the 
clubhouse and the banquet hall. 
Additionally, residents can also enjoy 
the state-of-the-art gym.

The talented team behind the 
architectural marvel, Aqua Vita 
Residencies, promises the ultimate 
entertainment and recreational building 
that will set the standards in this new era 
of real estate with unprecedented 
facilities and services.

Aqua Vita Residencies is located in 
Hulhumalé, with 98 luxurious apartments 
scattered across 14 storeys – a living 
complex with the latest art-of-the-century 
interior and exterior, as well as 
well-established services and amenities.
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MOVERS & SHAKERS 

Kuredu Resort Maldives 
Appoints Warren Moore as 
Executive Chef

Prior to arriving at Kuredu, Warren was 
wowing guests at the resort’s sister 
property Hurawalhi with his exceptional 
cuisine and has taken the resort’s 
reputation for fine dining to a new level. 
He is used to creating exquisite menus 
at a variety of dining destinations and 
brings with him experience not only 
from the Maldives, but from his time 
working at various locations around the 
world. 

Previously, Warren was the Executive 
Chef of Komandoo Island Resort in the 
Maldives, the Royal Melawane in South 
Africa, and Indigo Bay Resort and Spa in 
Mozambique. He was also the Head Chef 
at Peermont Global in Sanlameer, South 
Africa. 

Warren draws his inspiration from his 
time in the USA, Europe and across 
Southern Africa and delivers 

imaginative, diverse and high-quality 
dishes and dining experiences. 

Kuredu Resort Maldives, stretching 1,800 
meters long, 325 meters wide, about 57 
hectares (143 acres), sits on the northern 
tip of the Lhaviyani Atoll, a forty-minute 
seaplane flight from Velana International 
Airport. The 383-key resort, with beach- 
and water-villas, is the second largest 
resort in the Maldives. Kuredu presents 
pristine white sandy beaches, with a large 
lagoon and house reef providing 
sanctuary for an abundance of fish and 
marine life. Well known for sumptuous 
buffets and tantalisingly delicious dishes, 
Kuredu has built a reputation for good 
food which is no surprise given the 
talented chefs that have made their mark 
on the island. Guests at Kuredu also have 
the opportunity to dine at the 5.8 
Undersea Restaurant at the neighbouring 
sister property Hurawalhi Maldives.

With his new placement at the resort, 
Ali Shakir will oversee the general 
services and quality standards of the 
resort while working to achieve 
company targets with guest satisfaction 
maintained through well-devised 
strategies. In the absence of a General 
Manager, Ali Shakir will carry out any 
necessary decision-making tasks. 

Ali brings with him over two decades of 
experience in the hospitality industry. 
In his commendable journey, Ali has 
worked with well-known hotel brands 
including Villa Hotels, Banyan Tree 
Hotels and Hulhumalé Island Hotel. He 
holds a General Hotels Service 

Having cooked for the likes of Richard Gere, Justin Bieber, Elton John 
and The Rolling Stones’ star Keith Richards, Executive Chef Warren 
Moore is known for delivering perfection, with his talents widely 
acknowledged.

Certificate from the Institute of Hotel 
and Catering Service in the Maldives. 

Joining Atmosphere Hotels in 2019, 
Ali has filled the position of Resort 
Manager at VARU by Atmosphere and 
most recently in OBLU SELECT at 
Sangeli Maldives prior to his new 
appointment at OZEN Reserve 
Bolifushi. 

An extraordinary tropical getaway for 
discerning leisure travellers, OZEN 
Reserve Bolifushi is located in South 
Malé Atoll, Bolifushi island is just a 
20-minute luxury catamaran ride 
from Velana International Airport. 
This latest Maldivian property of 
OZEN Collection portfolio opened its 
shores this month, December 3, 2020.

Ricardo Leal, the General Manager of 
the resort stated: "We are thrilled to 
introduce the new OZEN RESERVE 
experience to the Maldives, with the 
launch of OZEN RESERVE BOLIFUSHI 
on 3rd December 2020. Luxury is 
elevated to a whole new level here, in 
keeping with our brand ethos of 
delivering uber-luxe services in the 
most unique way.”

Ali Shakir Appointed as 
Resort Manager at OZEN 
Reserve Bolifushi
“With his wealth of experience in the industry and the group, we 
are confident that Ali will greatly contribute towards the success 
of OZEN Reserve Bolifushi,” read a statement by Atmosphere 
Hotels.

Mohammed Shihab 
Appointed as Assistant 
Director of Sales & 
Marketing of Sun Siyam 
Olhuveli Maldives

With a decade of experience in the 
tourism and hospitality industry, 
Shihab started off his career with 
Maldivian hotel chain, Crown & 
Champa Resorts. His latest 
associations have been with The 
Standard and The Westin. 

Shihab firmly believes that “no matter 
what heights you reach, you must never 
forget the ground from where you took 
off.” Born in India, Shihab is half 
Maldivian. As an adventure-seeker, his 
career is half the adrenaline rush while 
the other half is extreme sports. 

Speaking on his new appointment, 
Shihab noted: “I am excited and 
honoured to be a part of Sun Siyam 
Resorts. Looking forward to contribute 
to the overall growth and development 
of the company and at the same time, 
advance my expertise and share my 
knowledge for my colleagues to 
progress as well,” 

Shihab will be supported by the resort’s 
sales & marketing team, as well as the 
head office business development.

Sun Siyam Olhuveli Maldives has 
undergone major changes with an 
increase in room inventory and support 
facilities, creating a well sought after 
four-star deluxe resort with affordable 
luxury in mind. The newest addition to 
Sun Siyam Olhuveli will be the 
Romance Island project which is set to 
be completed in early 2021.

Shihab will oversee 
relationships with key partners, 
develop sales growth 
strategies in line with market 
trends and will be actively 
involved in enhancing the 
product through innovation and 
crafting experiences. 
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Our industry-leading printing solutions deliver exceptionally high 
quality print to create lasting impressions for your business. 

B O N  A P P É T I T

Hailing in from Sri Lanka, Pradeep 
Pathirana holds the position of Junior Sous 
Chef at the 5-star luxury Fairmont Maldives 
Sirru Fen Fushi. He has 13 years’ 
supervisory experience with luxury hotels, 
and a cold kitchen background. 

“I decided to make this creative dish with 
Maldivian screwpine fruits. It’s my very own 
recipe and I hope everyone will love the 
unique taste and flavour of this Maldivian 
Screwpine Jam.”

           

  
  

 

 
 

 

 

Ingredients

Makes 2 medium jars.

• 1 nicely ripe screwpine (finely   
 blended 3 cups
• 3 pcs of Pandan leaves 
• 3/4 cup sugar
• Pinch of salt
• Coconut milk 
 (if possible, use freshly 
 squeezed thick coconut milk).

Courtesy of 
Chef Pathi (Pradeep Pathirana) 
Junior Sous Chef at Fairmonth Maldives Sirru Fen Fushi 

MALDIVIAN SCREWPINE JAM

Method
1. Fill a huge saucepan with enough water to act as a double boiler. Heat on medium high until water begins 

to simmer.

2. Blend coconut milk with hopped pandan leaves until leaves are finely crushed or disperses desired green 

colour. Strain through a fine sieve and keep aside.

3. Sugar and pinch of salt in a bowl large enough to aid cooking over double-boiler.

4. Add in finely blended screwpine and pandan + coconut mixture into the bowl and stir it all to combine.

5. Place the bowl over double boiler, ensuring the bottom of the bowl isn’t placed directly over simmering 

hot water. Stir mixture every now and then. Check for water level in the double boiler. Add in more hot 

water if needed.

6. Cook custard until desired jam consistency & colour are achieved. It took me almost 1.5 hours and good 

amount of stirring to achieve a thick and rich screwpine jam.

7. Bring jam to room temperature before canning and storing in refrigerator. Jam lasts for a month if stored 

correctly, or consumed wisely.



In my opinion, this is a thoughtful decision. This would help save or 
mitigate any unforeseeable disasters. I suggest that we offer this test 
at a reasonable price. 

Amjad Thaufeeg
Cluster Director of Sales & Marketing

The Nautilus Maldives

Mohamed Ali
Chairman - FALIM Group

Vice President - Association of Travel Agents (ATA)
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Frankly Speaking
Does the requirement for a negative PCR test result during departure from the Maldives put the country in a much safer, precautionary 
position, or does it distract new bookings? What does the industry or nation achieve from this requirement?

The added pressure of a test and the financial implications of a positive 
result – even a false positive – means that a large number of tourists will 
be put off from coming in to the Maldives. This will hinder the industry 
rather than support it, especially given that each arrival is tested before 
departure.

It is a good business for laboratory owners. However, 70% of the 
bookings get cancelled as soon as they know about the PCR test 
sampling during departure.
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I would like to believe that this is among those measures we have 
taken with no reasoning at all behind it. No one would want an 
enjoyable holiday, only to have such a stressful ending. This has no 
benefit to the industry or to the economy. I am confident that this 
requirement would be changed by the authorities very soon.
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The PCR test is mandatory at arrival and departure. Tourists should 
neither carry the virus when they leave the Maldives, nor should they be 
suspected for carrying the virus out of the country. This will keep the 
Maldives and other destinations safe. I believe this practice is good for 
the beginning.
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Unless the transit country or arriving country truly needs it, I believe it is 
a useless distraction.
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